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AUTOMOTIVE INDUSTRY
Business Line, 16 July 2026

/June passenger' vehicle sales up 24.17%:

Our Bureau Robust demand
D o hicl P e gt g N R .
(PV) sales rose 24.1 per cent passenger vehicles  3,12851  3,88,144  24.10
~on-year in June, driven Three-wheelers :
grmbust demand across Passenger carier 51,350 64,181 25,00
vehicle it Goods carrier - 9,141 11,828 29.40
- buly scooters and ucHty . tel theve whooles 6,28 TSl 2610
e . Scackrs 535307 74483 390
turers (S| The dus - Motomydes 992621 1056422 640
showed that PV sales in- two-wheelers 1561,283 1851400  18.60
creased to 3,88,144 units in ‘Source: SIAM: Data.does not include detalled passenger veficle break-up for Tata Motors, sales
e T 1ot DO T v S T R
the year-ago period.

Three-wheeler sales in-
creased 26.1 per cent to
77,951 units (61,828 units),
led by passenger carriers,

growth among major two-
wheeler categories, rising
39.1 per cent to 744,823
units. Motorcycle sales in-

per cent to 2,64,831 units
(2,23,860 units). Overall
automobile sales increased
21.4 per cent to 73,81,656

whose sales rose 25.0 per creased 64 per cent to  units (60,78,949 units).
cent to 64,181 units, while  10,56,422  units, while “pVs, i
sales of goods carriers sawa  moped sales surged 50.4 per and three-wheelers posted
29.4 per cent increase to  centto50,155units. - their highest-ever Q1 sales,
11,828 units. E-rickshaw while all vehicle segments,
salesclimbed 52.4percentto Q1 SALES including two-wheelers, re-
1,590 units and e-cart sales For Q1 FY27 (April-June), corded their highest-ever ex-
rose 19.7 per cent to 352  data showed that domestic  ports during the quarter,”
units. In the two-wheeler PV sales increased 25.9 per  said Shailesh Chandra, Pres-
segment, domestic sales in- cent to 12,73,811 units ident, SIAM.
creased 18.6 per cent to  (10,11,884 units). Two- “The strong performance
18,51,400 units (15,61,283  wheeler sales increased 20.3  across in Q1 of
units). per cent to 56,28,675 units  2026-27, headwinds
Segment wise, scooter  (46,77,990 units). Commer- arising from disruptions in
sales recorded the strongest  cial vehicle sales rose 183  West Asia, can be atmbute/d/
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* FESTIVE DEMAND SEEN SUPPORTING GROWTH

Auto industry posts
record Q1 sales
across segments

ANJALI SINGH

Figures in brackets: Sales

™ Y-0-Y growth (in %)
cent year-on-year (Y-0-Y) to 1.27 million  (1,273,81)

. nate the segment, accounting for about

{ 68 per cent of total passenger vehicle

| sales. Theygrew28.6 per cent duringthe

 quarter, while passenger car sales
increased 21.3 per cent.

Two-wheelersales grew 20.3 per cent

t0 5.63 million units, with scooters sig- p hid Sl

! a5 BIEUNR. . o s

climbed 297 per cent to 214,339 units, sumer sentiment and demand remain
driven by growth in both passengerand  steady, the industry continues to closely
omicacﬁvitymurbanmmdem the progress of the monsoon,” Siam presi-
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JSWMG Lines Up ?1,400 crto
Ramp Up Halol Plant Capacity

Our Bureau

New Delhi: JSW MG Motor India
is investing 1,400 crore to boost ca-
pacity by nearly a third at its exis-
ting facility in Halol, Gujarat, and
introduce four new vehicles this fi-

)vehicles,

“We introduced three new vehi-
cleslastyear and had scheduled fo-
ur more this year,” said Mehrotra.
“The first of these, the Majestor,
has already hit roads. We will be
launching a battery electric vehi-
cle, and a plug-in hybrid vehicle
shortly.”

Thenewvehicleswﬂlbelaunched
onthe] platform called
ADAPT or Drive Archi-
tecture Platform Technology,
which the automaker plans to de-
ployforrollingoutahybrid vehicle,
followed by a range-extended elec-
tric vehicle(REEV)at alater stage.

Mehrotra said the capital expen-

Automaker is expanding
capacity to 160k vehi-
cles by March-end from
120Kk vehicles, second
phase capacity will be
up to 300k vehicles

diture outlined for FY27 is part of
the total investment of Z3,000-4,000
crore JSW MG Motor announced
for the mid-term towards expan
ding capacity, deepening loea.haa
tion, and launching new products.
Mehrotra said the board has alre-
ady approved the expansion plan.
Currently, JSW MG Motor is struc-
tured as a 51:49 joint venture, with

JSW holding 35%, Indian financial
institutions 8%, MG Motor India
dealers 3%, andJSWMGMutorm
dia ployass owning a 5% stake.
The remaining 49% is held by Chi-
na’s SAIC Motor.

The company clocked a 19% sales
growth at 70,554 vehicles in 2025.
Majority of the volumes camefrom
the Windsor electric car.

Going forward, Mehrotra said
the company wants to continue
its position as a leading automo-
tive brand in the new energy ve-
hicle (NEV) segment that inclu-
despureelectric and hybrid cars.
“At any point in time, we want to
clock 70-80% of our total sales
from NEVs,” hesaid.

Mehrotra said the company is wit-

nessing growing demand for EVs
sinee the Iran conflict started on
February 28 and that the momen-
tum should sustain in the coming
months.

“There is alot of awareness about
EVs now,” he said. “While Tier 1

cities also. The share of electric in
new vehiclesales in themarketsho-
uld be close to double-digits by the
end of thisyear.” /
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JSW MG expects 80% of total sales to come from NEVs

S Ronendra Singh
New Delhi

With new energy vehicles
(NEVs) picking up on the In-
dian roads, ially after
the West Asia crisis and cut
in GST rates last year, JSW
MG Motor India is planning
to launch more NEVs in the
market, which is expected to
contribute 80 per cent of its
overall sales this year, a top
official has said.

Anurag ‘Mehrotra,” Man-
aging Director, JSW MG Mo-
tor India, told businessline
that since the GST cut to 5
per cent for EVs last year,
sales had grown multifold for
the whole ; it was
not only in tier-1 cities, but
also in tier-3 and 4 towns,
where sales are picking up.

already increased our head-

- “The amount of conversa- count by almost 40 per cent vehicles (EVs), hybrid elec-
tion on EV cars has gone up at the plant to cater to the  tric vehicles (HEVs), plug-in
in the last 6-12 months. A thirdshift thatgotadded. We  hybrid electric ~ vehicles
year or two ago, one would  will invest ¥3,000-4,000 (PHEVs) and range extender
not have asked. We have 50  crore in expansion of the electric vehicles (REEVs),
per cent of sales ing " plant to 1.2-3 lakh units per bringing multiple energy
from tier-I cities and the rest annumand new productsde-  solutions together on a
from tier-II, ITl and beyond,” velopment, and this year we single intelligent platform.
he said, adding that ISWMG  will spend  ¥1,300-1,400 Mehrotra added the com-
sold around 40,000 units of crore out of that total pany would bring in the
NEVs last year, which was a amount,” he said while de- products in the of
growth of 12-13 per cent ining to comment on sports  utility cles
OVer previous year, ghoereﬂwmndswuuldm (SUVs) as of now. / ‘

m. ~3
EV GROWTH Meanwhile, the y
Fortheindustryalso, Mehro- unveiled a new m
tra noted that in the overall called ADAPT (Advance
passenger vehicle industry, Drive Architecture Platform
EV penetration was only 3.8 Technology), under which it
per cent in January this year ~ will launch .four
and in June, it was over § per vehicles in the NEV portfolio
cent. : ; inthe next one year,
“Given the growth that we Designed as afuture-read;
are seeing today, we have  modular architecture, MG
ADAPT will support electric



Business Line, 21 July 2026

"Ford delégation callson TN CM

next-generation powertrain
manufacturing at the exist-
ing plant, a project expected
to generate around 600 dir-
ectjobs.

Government sources said

expected to be its first
powertrain manufacturing
facility outside the US at
Maraimalai Nagar.

Martin Everitt, Global
Director, Powertrain Manu-

. " . . -
to discuss revival of Chennai plant
. U
Our Bureau niy W T
c i SiR mirt

¢
A high-level delegation from 3'*
Ford Motor Company, led by

i Mathew Go-
dlewski, met Tamil Nadu
Chief Minister C Joseph Vi- H
jay on Monday. Among the -

%csc:’ifscu?e&dwasthere- gNﬂAsl.ﬁayior?dﬁ?hwimTamﬂmduChHmm
company's - Joseph mi e nChemlalonMom:hy
Maraimalai Ni manufac-
ing facility, with a focus on that the facturing Engineering at
mnewtyenginepmdnc- remajnsm?gu‘ack,wi com- Ford Motor , had
| tionunit. mercial production likely to  told businessline meet-
| The discussions centred beginin 2029 or 2030, ing the then Chief Minister
| on Ford’s previously an- MK Stalin in October 2025
! nounced plan to invest POWERTRAIN UNIT that production was targeted
| %3,250 crore in setting up  Ford is establishing what is  tocommence in 2029.

According to a govern-
ment release, Chief Minister
Vijay assured the Ford deleg-
ation of the State govern--
ment’s full support for the

project. 3
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“Tata Osprey joins Toyota Urban Cruiser and
Maruti Across as India-made cars go global

TR
Amit Vijay Mohile
Mumbai

Tata Motors Pas
Vehicles will sell its I
made Nexon in South Africa
as Tata OSPr:_y from the
third quarter of 2026, giving
the compact SUVamarkct
specific identity as the com-
panyrebuilds:tspassenger
vehicle presence in the
country.
The move, inspired by the
osprey,abirdfoundinpans
of South Africa, is more than
a name change: Nexon,
which Tata says has crossed
one million customers glob-
, reflects how vehicles de-
or manufactured in
S

adapted for overseas mar-
kets through local branding,
alliance partnerships and
market-specific equipment.

The South African version
will retain Nexon’s core
product identity. Tata’s an-
nouncement does not spe-
cify whether the Osprey will
receive changes to its equip—
ment, powertrain, suspen

sion or safety spemﬁmﬂcn.
Any modifications are likely

to relate to local homologa-
tion, market requirements
or equipment levels, rather
than a substantially different
vehicle.

“South African customers
increasingly demand
vehicles that combine con-

techno-
logy, ity and safety

along with excellent value
for money,” said Jeff Allison,
General Manager, Marketing
and Product at Tata Motors
Passenger Vehicles South
Africa. The Osprey will join
Punch, Tiago, Curvv and
Harrier in Tata’s South
African range. The company
returned to the coun

passenger vehicle market
last year in ership with
Motus Holdi

competition in the compact-
SUV segment.

GLOBAL EXPORTS
India’s passenger vehicle cx-

ports rose 18.4
4.46 lakh units Iif':he first

half of FY26, from 3.77 lakh
in the year-earlier period.
For the full financial year, ex-
ports reached a record 9.05
lakh units, up about 17.5 per
cent year-on-year. The mo-
mentum continued into
FY27, with first quarter ex-
ports n‘sing 8.8 per cent to
2.22]akh units.

The figures point to a
structural shift in India’s
role in the global automobile
industry. Domestic plants
are no longer being used only
to supply neighbouring mar-
kets; they are becoming pro-
duction and export bases for
vehicles sold across Africa,
Europe, Japan, West Asia and
Latin America,

Maruti Suzuki’s Victoris is
the latest example, Manufac-

tured exclusively in India,
the SUV is being exported to
international markets as Su-
zuki Across, with the com-
pany targeting more than
100 countries and regions.

The Suzuki-Toyota part-
nership has led to several
other name changes in India.
Maruti Suzuki Ertiga is sold
in South Africa as Toyota Ru-
mion, Celerio as Toyota Vitz,
Baleno as Toyota Starlet and
Fronx as Toyota Starlet
Cross.

The same approach is be-
ing applied to electric
vehicles. Suzuki’s Gujarat-
built e-Vitara is exported un-.
der the Suzuki name, while
its Toyota counterpart is
sold overseas as Urban

Cruiser. /
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]SW Group i in talks to buy
“stake in Volkswagen India

.5 \'olkswagmmmadvanoed
: ' discussions with India’s

JSW Group, said people fami-
liar with the matter, as the
German automaker seeks an
ally to infusefresh capitaland
_ bolster its local unit in the

i dia, the people said, asking
i not to be identified as the dis-
i cussionsareconfidential.

The Sajjan Jindalled
: conglomerateisseekingama-
i joritystakeintheventure,the

tion for the deal and JSW and
Volkswagen's capital invest-

sed.mllcapVolkswagensye-
ars-long hunt for a local Indi-

conglomerate JSW, a deal wo-
uld provide access to Volks-
wagen’s vehicle platforms
and a springboard for further
potential cooperation global-
ly with a well-established Eu-

ropean carmaker.
Volkswagen is constantly

evaluating new business op-.

to implement its
strategy in India, which isan

....................................................................................................................................

important market for Skoda
Alrtosg]obalgmwthp]ans,a

comment on any discussions
with JSW. A JSW spokesper-
son did notrespond to anema-
iled request for comments on
thedeal.

The Volkswagen group,
across its brands, makes up
about2.5% of India’s passeng-

more willing to cede control
of its India unit as it grapples
with a difficult turnaround
globally, the people familiar
with the talks said. Although
the Indian unit has posted a
jump in profit for the year en-
ded March 31, they said the
European parent is growing
wary of funding the business
without alocal partnertosha-
retheload. s.oomsere
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‘Ramkrishna Forgings,
Titagarh JV to start rail
wheel productlon in Aug

ROLLING FORWARD. Supplies to Indian Railways will begin
with 40,000 wheels, rising to 80,000 annually in 3-4 years

T
T E Raja Simhan
Chennai

exporter of forged wheels
with excess capacity from
the plant, said sources.

The plant has an annual
production ty of 2.28
lakh forged wheels. Of this,
about 80,000 wheels will be
supplied to Indian Railways,
while the balance will be ex-
ported, sources in the know

the next three-four years. !

Under the long-term ar- |

rangement, the venture will

supplﬁmmdlslakhfmged
to Indian Railways
over the next 20y

The i fa-
cility will be the second-

largest forged wheel manu-
facturing plant in Asia after

project

ment of around ¥2,000 crore.
As of March 31,2026, the two
partners had infused around
%500 crore in equity into the
jointventure.

TAMIL NADU’S PITCH

Sepamtely‘!'iﬂgarhknﬂﬁys-

tems Vice Chairman and
Director Umesh

Tamil Nadu
met N
m%ucmw
jay on Monday.

While the meeting was de-
scribed as a courtesy call,
sources said the company of-
ficials were briefed about the |
State’s ilding develop- |

urged to set up |

ments
one in Tamil Nadu,
Over time, the company |
may explore Tamil Naduasa |

posﬂblelocau-fora'

after its
otheroneinWesthgal,

o s s
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W’W&ww‘ evolved over several dec- and strategic
' ades.” He also said that “by  requirements. /
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Forvia to invest 32,000 crin India, targets €1-b biz by 2030

Amlt Vijay Mohile
Mumbai

Global automotive wchno_-
. logy supplier Forvia, which
g;.ﬁml;gd €26.15 billion in
revenue in 2025, plans to in-
vest around €200 million
(about ¥2,000 crore) in In-
dia through 2030 as it seeks
to more than double its In-
dia business from €450 mil-
lion to over €1 billion by the
end of the decade, under-
scoring the coun‘u'fs grow-
ing role in the group’s global
manufacturing and techno-
logy strategy.
Forvia, which brings to-
the businesses of
Faurecia and Hella, supplies
seating, electronics, lighting,
clean-mobility systems and
tegnolOgin to
most major vehicle manu-
facturers in India, including
Tata Motors, Mahindra &
Mahindra, Maruti Suzuki,
Hyundai, Kia, Toyota,

Honda, Volkswagen Group,
Renault-Nissan-Mitsubishi,

Ashok Leyland and VE Com-
mercial Vehicles.

It currently contributes

about 1.7 per cent of the -

group’s global revenue but is
growing at y 11 per
cent anmn A ost twice
the pace of the domestic
passenger-vehicle market.

DYNAMIC MARKET

“India is ing one of
the world’s most dynamic
automotive markets and a
stra pillar of Forvia’s

trajectory. We are
our industrial
footprint,

localisation and investing in
advanced technologies be-
cause India will play a much
larger role in our future
growth,” Forvia Chief Exec-
utive Officer Martin Fischer

" told businessline.

The investment will be
spread across electronics,
seating, clean mobility and

the largest share of
growth.

LOCAL PRODUCTION

The company plans to ex-
gggg local production of
electronics, radar systems,

electronics, power
battery-management

sys-
. tems, zonal controllers and

motor controllers as auto-
makers accelerate the shift
towards software-defined
vehicles.

Electronics revenue alone
is targeted to increase from

about €100 million today to
more than €400 million by
2030.

CLEAN MOBILITY

Clean mobility will add an-

other manufacturing facility

to support exhaust after-

treatment and elec-
L sysaemsogies.

While the seating busi-
ness will establish Forvia’s
ﬁrst dedicated  complete-

plant in
Indm, scheduled to begin
productionin 2027, the facil-
ity will also introduce the
co sp cover

mpany’ mprifrg 4
mgned to improve rear-seat
space and  passenger
comfort.

Fischer said Forvia’s India
strategy has fundamentally
evolved from adapting
European preducts for India
to designing products spe-
cifically for Indian cost
structures through frugal

ing and value en-

sheeiog T e B L
makinggivingitslndiabum—
ness greater autonomy to re-
spond quickly to customer
requirements instead of re-
lying on approvals from
Europe.

CLOSE TO CUSTOMERS
“We have all the competen-
cies on the ground here. We
want to be very close to our
customers when it comes to
developing products and
launching products,” Fisc-
her said, adding that engin-
eers who carlier supported
global programmes are in-

taking ownership

of products and customer
mmes from India.

Fischer said the com-

pany’s strategy reflects the

regiona]jsaﬂon of obal

"




/M&M to sell 2,989 cr truck and bus

Business Line, 30 July 2026

division to SML Mahindra for 525 cr

BIZ REJIG. Transaction to be tdmpleted by January next, will create a unified commercial vehicle company

o
Amit Vijay Mobhile
Mumbai

Mahindra & Mahindra
(M&M) on Wednesday said
the board of SML Mahindra
has approved the acquisition
of its Mahindra Truck and
Bus Division (MTBD) for

- 525 crore through a slump

sale, completingﬂthe group’s
plan to consolidate its truck
and bus operations under a

single listed entity.
UNIFIED STRUCTURE
The transaction, expected to
be leted T

2027, will creanebya m
commercial vehicle business
spanning light, intermediate
and heavy trucks as well as
buses. MTBD generated rev-
enueof ¥2,989 crore in FY26
— slightly more than SML
Mahindra’s %2838 - crore,
making the acquisition
transformative for the listed
company even though the di-
vision accounted for o
about 2 per cent of M&M’s
revenue.

KEY MOVE. The combination gives Mahindra a

: ,u‘ :' o\
26,6% share of

the intermediate light commercial vehicle market st norow

“The transaction simpli-

a single focused t':ntttyde{@lﬂil‘lcq
ated to growth and leader-
ship in the commercial
vehicle sector,” said Anish
Shah, Group CEO and Man-
aging Director, Mahindra
Group.

Rajesh Jejurikar, Execut-
ive Director and CEO, Auto
and Farm Sector, M&M, said
the combination would “un-

lock synergies across opera-
tions, technology and cus-
tomerfacing  functions”
while the heritage
and market positio of
the two brands. o
Vinod Sahay, Executive
Chairman of SML Mahindra,
called the acquisition “a
transformative step” that
would create a stronger com-
mercial vehicle platform

, with greater scale, wider

market coverage and a more
nsive product
olio.
SML Mahindra will ac-

quire. MTBD as a going con-
cern. Manufacturing  of
Mahindra-branded  trucks
and buses will, however, con-
tinue to be undertaken by
Mé&Munder a contract-man-
ufacturing arrangement, en-
suring continuity of produc-
tionand supply.

On a simple pro-forma
basis, the two businesses
generated combined FY26
revenue of about 5,827
crore before inter-company
eliminations and - other
adjustments.

Analysts examining the
original SML acquisition had
described the combination
as strategically positive but
execution-intensive, ICICI
Securities said it could fill
gaps in Mahindra’s commer-
cial vehicle portfolio and
generate synergies across

sourcing, man

platforms and distribution.
Nomura said SML’s bus-

building capabilities, CNG

and electric-vehicle portfo- .

lio and customer ‘base
strengthened  Mahindra’s
“right to win”, although it

termed the company’s mar-
ket-share and profitability
targets ambitious.

Nirmal Bang said that |
SML brought relationships
with school, corporate and ‘
institutional bus operators,
while M&M contributed
telematics, modern cabins, a ‘
wider service network and
greater purchasing power.
Emkay Global, however, said
the original acquisition’s im-
mediate financial impact on
M&M would remain limited.

ROAD AHEAD
The combination gives
Mahindra a 26.6 cent
share of the ILCV mar-
ket, whe:l'e it was the second- '
st pl in QIFY27. Its

m :fyer the broader
above-3.5-tonne commercial
vehicle market, however, re-
mains about 6 per cent, leav-
ing a substantial gap with
Tata Motors and Ashok
Leyland,

“Mahindra also aims to in-
crease this share t0 10-12 per |
cent by FYBI% more than

20 per cent by FY 36, /
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‘Eicher Motors board approves
1,225 cr investment in A.P. plant

- STRONG MOMENTUM. Auto major posts 21% rise in Q1 net profit at 1,463 crore

\
Our Bureau
Chennai

The board of Eicher Motors

Ltd (EML) on Wednesday

2 an investment of

%1,225 crore for Phase I of
| the greenfield expansion in
| full utilise mm&m
‘ utilisation can
an additional 4.5 lJakh motor-
cycles per year.

“The above capacity addi-
tion is to be com-
pleted during FY 2029-30,

ject to market condi-
tions, says arelease.

B Govindarajan, Managing
Director - Eicher Motors Ltd
and Chief Executive Officer -
Royal Enfield, in a press re-
lease said, “To support our
growth over the long-term,
we announced plans for a
new greenfield manufactur-
ing facility in Tada, Andhra
| Pradesh, to expand our capa-
. city beyond the existing fa-

cilities in Tamil Nadu.”

Q1 AT GLANCE
© The company’s
net profit rises to
%1,463 crore

o Total revenue up
32% to ¥6,632 crore

pany’s manufacturing capa-
city to meet future market
demand, says the release.
Meanwhile, the company
reported a 21 per cent in-
crease in consolidated net
profit to ¥1,463 crore for the
ended June 30, 2026
against ¥1,205 crore last
year.
Total revenue rose by 32
per cent to ¥6,632 crore
the corresponding

quarter of

previous year, says the
release.

Royal Enfield recorded its
highest-ever sales
of 3,32,940 , Up
27 per cent from 2,61,326 in
the corresponding quarter,
says arelease.

VECV PROFIT UP

VE Commercial Vehicles
(VECV) net profit increased
to €300 crore (Y288 crore)
on 17 per cent in rev-
enue to 36,610 crore (35,671
crore). VECV recorded its

:ﬂeﬁm first quarter
of 24,815 vehicles, up
from 21,610 vehicles in the

previous year, says arelease.
Govindarajan said on the
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New Delhi

Maruti Suzuki India (MSIL)

; ion at the fourth
plant (Plant D) of its
Hansalpur facility in Gujarat,

the first time in Su-
zuki’s history that the total
annual uction capacity
mani ing fa-
cility has reached 10
units.

HANSALPUR FACILITY

It added that it also makes
MSIL’s Hansalpur facility In-
dia’s largest passenger
vehicle manufacturing facil-

Business Line, 31 July 2026

MORE CAPACITY. MSIL said that the new plant will initially

produce its flagship battery electric vehicle, e Vitara

ity at a single location, With
Hansalpur Plant D, MSIL’s
total manufacturing capacity
stands at 29 lakh units per

annum. The cumulative in-
vestment at the Hansalpur
facility stands at T25,288.7
crore, including estimated

e —————————————

investment of ¥3,900 crore
for Plant D.

The new plant will initially
produce_ the company’s ﬂg—
ship Battery Electric Vehicle
s(fii\l), the e Vitara, MSIL

MANUFACTURING HUB
as a

our ‘Make in India,

Make the World’ vision

emerged as a major export

arat facility to 10 lakh units

hub for the co: , 8C-
mﬁngformper
cent of its overall overseas
shij tsinFYZGﬂle,hesaid.
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Bajaj Auto seeks strategic partner for

ELECTRIC VEHICLES

Business Line, 22 July 2026

KTM; plans new models, EV expansion

UPBEAT. Despite recent supply chain disruptions, firm remains optimistic about sustaining export momentum

=) ¢
Amit Vijay Mohile
Mumbai

Bajaj Auto is open to consid-
ering a strategic partner for
KTM if an interested in-
vestor’s vision is aligned

“with that of the global mo-
torcycle brand, Executive
Director Rakesh Sharma said
during a post-results interac-
tion with the media.

. KTM has returned -to
EBITDA break-even after
several difficult quarters. Ba-
jaj Auto also plans to launch

10 new or upgraded motor- ,

cycles, expand its electric-
vehicle portfolio and raise
annual production capacity
in India by more than 25 per
cent.

_ The strategy follows a re-
cord first quarter, although
supply-chain  disruptions
and capacity constraints pre-
vented the company from
fully meeting demand for ex-
ports, electric wvehicles,
higher-capacity motorcycles

Rakesh Sharma, Executive Director, Bajaj Auto

and selected three-wheelers.

Bajaj Auto took effective
control of KTM in November
2025 after its the Nether-
lands-based subsidiary ac-
quired Pierer Bajaj AG for
€800 million. The transac-

tion gave Bajaj Auto an ef-

fective 74.9 per cent con-
trolling stake in Pierer
Mobility AG and KTM AG,

Sharma said KTM contin-
ues to operate independ-
ently and is not being integ-
rated into Bajaj Auto. Bajaj

[prove

has injected liquidity, sup-
ported the appointment of
new leadership and im-
proved sourcing from com-
petitive locations, including
India.

“It has broken even at
EBITDA, and now it will keep
going P sively,”
Sharma said, ing that
KTM would continue to im-
its topline and
bottomline.

Bajaj Auto will raise an-
nual production capacity
from 7.11 million units, or
71.1 lakh, to more than nine

million units over the next
few quarters. The expansion
of more than 25 per cent will
support demand for EVs, ex-
ports, higher-capacity mo-
torcycles and selected
three-wheelers.
Baga_] Auto’s record Q1
gfﬂa rmance came despite
tion, supply-chain dis-
ruptions and international
logistics problems. Sharma
estimated that availability
was impaired by 10-15 per

cent during the quarter.

QUARTERLY VOLUMES
“If everything was normal,
we could have been 10 to 15
per cent more than what we
achieved,” he said, adding
that quarterly volumes could
have crossed 15 million
units.
Bajaj Auto has upgraded
eight motorcycle
models since November-
December, particularly in
the 150-160cc segment.
Growth in the segment dur-

ing Q4 and Q1 was around
1.5 times the industry’s
growth, based on vehicle
registrations.

Over the next six weeks,
the company plans to intro-
duce around 10 additional
models, including motor-
cycles in the 125cc and 150-
160cc categories. The new
range will be rolled out from
August, with a completelyre- |
freshed portfolio expected
by the festive season.

Bajaj Auto is targeting the

. number-one position in elec-

tric two-wheelers after
emerging as the second-
largest player in Q1.

“We want the leadership
g:satum, but it’s not going to

at the cost of comprom-
ising the bottom line,”
Sharma said.

The company now has 12
EV models. Electric vehicles
accountforabout 24 per cent
of industry scooter sales and
45 per cent of three-wheeler
sales, he said.
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Electric bus makers take steps to enter China-dominated market

] ;
Amit Vijay Mohile
Mumbai

Indian commercial vehicle
makers, including EKA Mo-
bility, Switch Mobility, JBM
Auto and Tata Motors, are
beginning to enter the global
electric bus market worth
$40 billion, where more than
1,00,000 e-buses are sold an-
nually and Chinese manufac-
turers such as BYD, Yutong
and King Long remain dom-
inant.

EKA Mobility’s export of
10 made-in-India electric
buses to Zanzibar has taken
India’s confirmed overseas
e-bus deployments toat least
110 this calendar year, as In-
dian OEMs build an initial
presence across Africa,
Mauritius and Europe.

The 10 buses exported by
EKA Mobility are expected to
serve routes connecting Zan-

indi Port

comp
South Africa, and has an-
nounced plans to enter

Ethiopia and other East
African markets, Its partner-
ship with Ethiopia’s Ker-
chanshe Trading covers dis-

tribution, after-sales support

and a proposed CKD as-
sembly facility for electric
buses, trucks and three-
wheelers. “Ethiopia’s grow-
ing industrial base and clean
energy focus make it an ideal
hub for our East African op-
erations,” said EKA’s
founder and Chairman Sud-
hir Mehta while announcing
the partnership.
Switch Mobility, the elec-
tric-vehicle arm of Ashok
and part of the
Hinduja Group, has com-
pleted delivery of 100 EiV12
electric buses to Mauritius.
Manufactured at its Chennai
facility, the buses were sup-
plied through a CESL tender
under a government-to-gov-
ernment nt.

The fleet is operated by
Mauritius’ National Trans-
port Corporation. Switch
has described it as India’s
largest electric-bus export so
far and its first export order.

CRUCIAL FACTORS. Manufacturers must meet safety rules,
provide charging infra and guarantee long-term service support

The delivery gives Switch an
opera erence outside
South Asia as it seeks oppor-
tunities in Bhutan, Nepal,

Seychelles, Africa, GCC and
Europe.

JBM EYES EUROPE

JBM Auto is pursuing a

higher-value but more de-
ing market. It has

launched its Ecolife electric

with German leasing com-

pany Kazenmaier. The com-
pany has announced plans to
deploy more than 100 buses
in Germany. These remain
part of an execution pipeline,
and should not be added to
India’s confirmed overseas
fleet until deliveries and
commercial operations are
established.

Indian OEMs are target-
ing markets where their cost
base, right-hand-drive cap-
ability and ability to custom-
ise buses for tropical and
emerging-market conditions

Drago: :

built global footprints across
Europe, Latin America, West
Asia, Asia and Africa. They
benefit from large produc-
tion volumes, established
battery supply chains and ex-
tensive overseas service

networks. <
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4 MI targets 20% revenue growth ~
m FY27 on strong tractor demand

mededinZOOSasajoint
venture between India’s
NTCEnglneeﬂngandScuth
Korea’s Ji

E Madhavan, MD,
JM Frictech India

March 2027 will manufac-
syswnsforc:w

mining
21 per cent, while direct ex-
ports account for the re-
maining 4 per cent. Brakes
contribute nearly 80 per cent |
of revenue, clutches 17 per
cent and hydraulic compon-
ents 3 per cent.
“The tractor i
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RAW MATERIAL

Business Standard, 27 July 2026

25K crcapex to expand

times to around 2,000 ktpa by

ned metals capacity

Laying
roadmap =

= The company expects to seek
board approval for the capex
inQ3FY27

m The company is already
investing 12,000 crore to
expand refined metal
capacity by 250 ktpa

= The ongoing project includes
expansion of the integrated

zinc smelter at Debari,
Rajasthan

m The overall target is to raise
the refined metal capacity 1.7
times to around 2,000 ktpa
by FY30

m It is also investing 33,823 cr
to set up a 10 mtpa zinc
tailings reprocessing plant

) work has com-
involves mined metal capacity
expansion from the existing
1,180 ktpa to 1,510 ktpa across
mines, is expected to be com-
pletebysecond quarter of FY29.

The overall target is to raise
the refined metal capacity 17

of refined metal, including both
Zinc and Lead, in the first
quarterended June2026,a4 per
cent growthoverthe production
of 250,000 tonne achieved in the
 Inthefirstquarter, HZEs net

profit more than doubled to
%5469 crore, against 32,234
crore recorded in the same
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“ : | AT
Delhi govt clears Centre’s Parivartan

scheme to phase out old trucks, buses |

OEMs ONBOARD. Manufacturers with a cumulative 50% market share agree to offer 8% discount under scheme ‘

|
Our Bureau
New Delhi

The Delhi government on

of

scheme for
s (MORTED scheme

emis-

| sionsinthe natioﬁal capital,

The Programme for Accel-,

erated Renewal and In-
centivisation of Vehicle As-
sets for Reducing Transport
Air Pollution and Network
Emissions (Parivartan) aims
to phase out old, polluting
trucks and buses and replace
them with BS-VI, higher-
emission-standard or elec-
tric vehicles (EVS).
Companies like Tata Mo-
tors, Ashok Leyland and
Switch Mobility have signed
agreements with the govern-
ment to offer discounts of 8
per cent on the eligible
trucks and buses, under the
scheme. Together, these
companies have around 50 -

Mmapprovedahﬁnimy--ﬁ_; ,
Transport and High-

expected to benefit around 2.07 lakh truck and bus owners

e

per cent of the market share
intrucks and buses.

For EVs, the discount
would be capped at the dis-
count applicable to an in-
ternal combustion engi
(ICE) vehicle of the equival-
ent gross wvehicle weight

(GVW) category. In addi-
tion, the Centre will provide

5 per cent interest subven-
tion and fixed monthly fuel
vouchers for five years.

IMPORTANT STEP

the capital’s clean transport
system while helping mod-
ernise  the mmercial
vehicle fleet and reduce air

The scheme
will further
strengthen

the objectives

of the Delhi

EV Policy-2026,
Rekha Gupta said

pollution,” Rekha Gupta,
Delhi Chief Minister, said.

She said that under the
scheme, owners of BS-IV or
older Light Goods Vehicles
(LGVs) who scrap their
vehicles and purchase a new
electric LGV will receive a
100 per cent exemption on
motor vehicle tax and regis-
tration fees for 10 years from
the Delhi government.

The decision was taken in
arecent Cabinet meeting,

If, the owner buys a used
electric LGV, the beneficiary
will receive a 50 per cent ex-
emption on motor vehicle
tax for 10 years, a five per

cent interest subvention and
a one-time benefit equival-
ent to the discounted value
of the fuel vouchers, Gupta
said.

According to the govern-
ment, the scheme is expec-
ted to benefit around 2.07
lakh truck and bus owners in
the Delhi-NCR.
strengthen the objectives of
the Delhi EV Policy-2026,
the CM said.

“It will replace a large
number of old, highly pollut-
ing commercial vehicles with
cleaner and more modern
ones, leading to a reduction
in air pollution. The Delhi
government is fully commit- |
ted to promoting clean
transport. this ob-
jective in mind, the scheme
provides that all LGVs pur-
chased in Delhi under the
scheme must be electric. For
buses, only BS-
EVs will be. permitted,”
Gupta added.
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‘Carmakers Call on Govtto

Test Fuel Quality at Pumps

E20 fuelisn't harmful, but
infra must be put in place
- toensure compliance,

i . F 5
Mix & Match

ot o

water from jts 1rain or
prevent car damage: Cos surroundings

N TS

were built for deliveries may
New Delhi: The auto industry has conventional also introduce
urged the oil ministry to devise a petrol moisture
formal system to detect contami-
nation at pumps across the count. | VEHICLES MAY RECEIVE CONTAMI
wamidmmgmmmfu— BOTTOM-LAYER FUE F
el quality. The push comes as cus- . *® i
tomers i i report worse-

ning vehicle performance since
ethanol blending in petrol rose to
20% under the E20 programme, In-
dustry executives clarify that E20
fuel itself isn't harmful to compli-
ant vehicles. The real issue, they
say, is adulterated or contamina-
ted mel_rea_ching consumers.

issueof contaminated petrol.

* “The maker cannot be the check-
er. At present, oil com-
panies (OMCs) check the quality
of fuel being dispensed at pumps.
An independent body needs to be
made responsible to examine
whether the fuel being retailed
meets the specifications outlined
by BIS (Bureau of Indian Stan-
dards)”, asenior industry executi-
vesaid on condition of anonymity,

As per BIS specs, there should be
“noaddition of detergents, disper-
sants, silicon, chlorine containing
additives, materials and metallic
additives” in E20 fuel.

A second industry executive ex-
plained, “The quantum of ethanol
being blended in petrol has dowh-
ledtollbi]]jonliﬂ'esinthelasttwu

— years. But whi-
le the ratio of
ET ” ethanol In the
= fuel has increa-
INSIght s e
i ~ ructure rema-
Indiamandated ins the same.
salesof E20 Trucks which
wereused in al-
romApril2026. o000 appli.
Several since  Cationsarecar-
Sevecompiany Tt F20 fier
"mm dBPOtS and fuel
efficiency storage tanks
atpetrol pumps
have not been upgraded. Therefo-
re, the instances of fuel contami-
% is hygroscopic in
nature
or hasan affinity to water, Since the
eﬂsﬁngmﬂmwnmmnlmandpi-

When water content in the entire
E20 stock in underground tanks
exceeds 0.5%, ethanol binds with
water because of its hygroscopic
nature. This results in phase sepa-
ration, where water-ethanol mix.
ture settles at the bottom of tank,
the petrol forms a separate layer
on the top. When petrol is drawn
from the underground tank, some
vehicles may get the Wwater-rich
mixture from the bottom instead
of E20 fuel, which ean cause vehi-
cles tobreak down or fail to start.

Underground tanks and fuel pi-
Dpelines made of mild steel also
stand the risk of corrosion, if not
upgraded, due to ethanol’s tenden-
Cy to absorb water. This again le-
ads to fuel contamination. /
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Exporters seek govtintervention
as W. Asia crisis dlsrupts shlppmg '

GROWING CONCERN. FIEO ﬂags fewer mother vessel calls, surging frelght costs; carriers roll out new surcharges

ing schedules and container
AmltlScn shortages have added to
ik uncertainty.

Escalating shipping disrup-
tions triggered by the con-
tinuing crisis in West Asia
have prompted Indian ex-
porters to seek urgent gov-

ernment intervention, amid Red Sea region.
waming;‘triztat soaring freight “These developments are
rates, direct calls by particularly concerning at a
mother vessels at Indian time when India is pursuing
portsand increasing depend- an ambitious growth
ence on foreign tranship- strategy and has set its sights
| ment hubs are hurting In- on achieving merchandise
| dia’s export ’ —— and services exports of $2
& gl g TRADE TURBULENCE. The continuous rise in freight charges is taking place as shlppmg Ilnes are Sl by, Wd. Tl

In a letter last week to

| Union Ports, Shipping and

rerouting services and adjusting capacity in response to security concerns in the Red Sea region eri

predictable and cost-effi-
cient maritime connectivity

Minister Sarba- is indi le for achiev-
| nanda Sonowal, the Federa- Key demands include ra-  French carrier CMA CGM’s In its letter, FIEO high-  ing this national objective,”
tion of Indian Export Organ-  tionalisation and ter announcement of a fresh lighted that the West Asm the letter noted.
| isations (FIEO) sought an  transparency in freight and Peak Season  Surcharge mmshadd::srlt’lfted FIEO also mied the gﬁw
| urgent meeting with the contingency charges, restor-  (PSS) effective August 150n  networks ernment to p-
Ministry to discuss immedi-  ation of more direct mother  cargo originating from India, ~ direct calIs mamlme ves-  ping lines and port authorit-
ate and long-term measures  vessel calls at Indian ports, Pakistan, Sti Lanka, the selsat Indian ports and for-  iestorestore direct mainline
to address the disruptions. measurestoensure adequate  Middle East Gulf and Red  cing a larger share of export  connectivity, improve sched-
vessel capacity and schedule  Sea ports and bound for the  cargo to be routed through  ule reliability and strengthen
KEY DEMANDS reliability, and the creation = US Fast Coast, Gulf Coast overseas transhipment hubs  India’s maritime resilience
“Wewant to take upwiththe  of contingency mechanisms  and inland destinations,” suchas Colombo, Singapore  against future geopolitical
Shipping Ministry the escal-  to minimise disruptions dur-  Sahai said. and Jebel Ali, disruptions.
ation in shipping related ingfuturegeopolitical crises. The increased reliance on It said timely intervention
problems being faced by ex- “The concerns have been =~ FRESH SURCHARGES feeder services has mcreased would help contain logistics
porters and look for some reinforced by continued The sun has been fixed transxt tu:ne, andling  costs and safeguard the com-
solutions,” FIEO DG Ajay freight hikes by global ship- at $5,000 per container % csex- petitiveness of Indian
Sahai told businessline. ping lines, the latest being  across major categories. penses, whﬂc irregular sail-  exports. '
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Vehicle scrappage highest in UP with f
2-lakh units off the roads in three years

j—
S Ronendra Singh
New Delhi

Following the implementa-
tion of the vehicle scrappage
policy by the Centre, more
than 185 lakh private
vehicles and around 10,000
mnmem vehicles have

scrapped through au-
thorised scrapping centres in
Uttar Pradesh as of June 30,
éﬁrding to government

“The Uttar Pradesh gov-
ernment has made the entire
vehicle ping  process
technology-driven, transpar-
ent and simple. At present,
101  Registered Vehicle
Scrapping Facilities (RVSFs)
have been regi in the
State, of which 50 are fully
operational. These centres
are ing out the scientific
dim old and unser-
viceable wvehicles,” said a
senior official, in the State
government. 3

The entire process is con-

ducted online through the

Centre’s Vechi

Portal and Vahan system, un-
der the Ministry of Road
Transport and Highways
(MoRTH), ensuring trans-
parency while also relieving
vehicle owners of unneces-
sary hassles.

According to Vahan data,
the Centre has scrapped
around '4.2 lakh wehicles
‘across categories since Au-
gust 2022, when the policy

actually kicked off, through
authorised Registered
Vehicle Scrapping Facilities
(RVSFs).

In this year alone, these
RVSFs have processed 1.82
lakh applications between
January and July %;
(Monday) for i
vehicles from mdia,
the Vahan portal indicated.

As per the Vahan portal,
after Uttar Pradesh, the max-
imum number of RVSFs are
in with around 25
mfmanm by Gujarat
and Maharashtra with 10
each,

TRANSPORT SYSTEM
Meanwhile, the Uttar Pra-
desh Transport Department
said that the

policy also gives special at-
tention to the interests of
vehicle owners, as after de-
positing their vehicle at an
authorised scrapping centre,
they are issued a certificate
of deposit.

Based on that certificate,
there is a provision for up to
10 per centrebate in tax
for commercial vehicles and
up to a 15 per cent rebate for
private vehicles when they
purchase a newvehicle.

In addition, the vehicle
owner receives the value of
the scrapped vehicle. If the
vehicle owner does not pur-
chase a new vehicle immedi-
ately, the certificate of de-
posit can be sold to any other
person who needs it under

-Region is also

the prescribed system, added

the offficial.
Apart from Uttar Pradesh,
the Delhi-National Capital
the

of vehicles and re-

cen mwed the roll out
of the i Electric Vehicle
Policy 2026, in which it has
placed vehicle at
the centre oftheclean mobll
ity transition by introduci
incentives of up to %1
for  owners  replacing
older vehicles with electri
vehicles.

According to a recent re-
port by NITI Aayog, less than
3 per cent of the country’s
targeted end-of-life vehi

through authorised channels
between August 2022 and
July 2025.
“India’s vehicle
is steadily trans-
itioning from a policy-led
initiative to a broader circu-

.

Going forward, greater con-
sumer awareness, RVSF
reach, recycling economics
and integration across the
automotive value chain will
be critical to scaling adop-
tion,” Pratik Shah, Partner,
EY Parthenon, Automotive
told businessline.
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Rohit Vaid
New Delhi

The Centre plans to intro-
duce  performance-based
safety norms for two-wheel-
ers by replacing logy-
specific regulatory mandates
with functional safety stand-
ards in a move aimed at
providing  manufacturers
greater engineering flexibil-
ity while strengthening road
safety, sources

told 5

ingly, sources said
that the Ministry of Road
Transport and Highways

Business Line, 29 July 2026

(MoRTH) is reworking the
proposed regulatory frame-
work to prescribe measur-
able safety outcomes, includ-
ing braking performance and
stopping distance, instead of
mandating specific technolo-
gies such as anti-lock braking

systems (. or combined
braking sygtl;sn)as (CBS).

MANDATORY FITMENT

The proposed fol-
low representations from in-
dustry stakeholders over an
earlier draft notification that
prescribed the mandatory
fitment of ABS and CBS
across specified vehicle cat-

egories. At that time, manu-
facturers had argued that
technology—spemﬁc ‘regula-
tions could restrict innova-
tion and impose unnecessary

engineering and manufac-

Centre plans performance-based safe

turing constraints across dif-
ferent vehicle platforms.
Under the revised frame-
work, manufacturers will in-
stead %eédreqmd to meet
prescribed safety perform-
ance benchmarks while re-
taining the flexibility to de-
ploy any technology capable
of delivering the required

SAFETY NORM

According to sources, the ob-
jective is to improve braking
performance and reduce ac-
cidents arising from sudden
braking and vehicle instabil-
ity, particularly among

|

ty norms for 2Ws

entry-level motorcycles and
scooters, which account fora
significant share of road
fatalities in the country.
Besides, the revised ap-
proach is to ali
India’s vehicle safety regula-
tions more closely with
evolving international regu-
latory practices, where per-
formance-based standards

said the proposed frame-
work is expected to strike a
balance between improving
road safety and allowing

for both domestic and export
markets,

The develo; t comes
asthe Centre its fo-
cus on redu road fatalit-
ies through improved vehicle
safety regulations, better
road engineering and stricter
enforcement measures.

Sources said MoRTH is ex-
pected to issue the revised
draft notification shortly for
stakeholder consultations
before finalising the new
norms.
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