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AUTOMOTIVE INDUSTRY

Business Line, 1 August 2026

S Ronendra Singh
New Delhi

Impacted by an increase in
material costs, the country’s
maker Maruti Suzuki India
a consolidated net
profit of ¥3,446.9 crore in
the first quarter of the finan-
cial year 2026-27, down 9.1
per cent from ¥3,792.4 crore
in the i

“Adverse
in the context of West Asia
conflict, adverse foreign ex-
change movement, unfa-
vourable fixed cost incid-
ence (FCI) on account of

inventory depletion, higher
employee Q1 sea-
- sonality) and depreci-

ation expense (capacity ex-

Scorecard (nten

Net profit 37924 3M69 81
Revenue 38,6052 52,468.9 36.0
Total sales volume (units) 527,861 682,724 29.3
at Kharkhoda cost of materials consumed
ty in Haryana)” led to  in the first rose to
the decline in net income. 32,0132 crore from
However, the consolid- ¥21,936.8 crore in the cor-
ated total revenue from op- i
erations rose 36 per cent to In terms of sales volume,
£52,4689 crore in the the company sold 682,724
quarter, compared to units in the quarter under
£38,605.2 crore in the April-  review, up 293 per cent
June period of FY26. t0 527,861 unitsin
Total expensesin Qlwere  Qloflastyear.
at ¥50,000.3 crore
compared to €35,585.4crore  SMALL-CAR SALES UP

in the year period,
Maruti said, adding that the

Domestic small-car sales
grew 34.1 per cent y-0-Y,

/Maruti Suzuki Q1 net profit dips 97% on highérﬁ _

material costs; revenue surges on soaring sales

while SUV sales increased

per cent in the quarter. The
company said that its ex-
portsin the first quarter rose
28.6 per centy-0-y.

i sales were pos-

plant in Kharkhoda. Despite
the increased sales, the net-
work inventory level at the
end of the quarter was only
about 13 days,” Maruti said.

The company said its
board had approved four
compressed biogf?rs;t(CBG)

mects in the phase
ith a budget of ¥561 crore,
anditwillconsidermtpa.t_!d—

ing CBG manufacturing

%14,23940 apiece on the

BSE on Friday, up 0.36 per
cent from the previous close.
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7PV makers postrecord July sales on robust
demand, new launches; Maruti leads

e : ing and Sales, MSIL, attrib-
4 3 Domestic wholesales for July s utelgl;hewsusﬁdnedegr demand -
b . - : to s GST rate cut,
] B i mRngs o adiOR m followed by the repo rate
Buoyed by positive con-  Passengervehicles and lending rate reduc-
sumer sentiment and new Maruti Suzuki India 137,776 1,9,203 42.5 tions. He said that robust
vehicle (PV) makers repor- ke S Sl B s:wtainedfm wcith
ted strong sales in July, M&M 49871 60048 204 83,000 units sold during
with several companies Hyundai Motor India 43,973 54210 233 the month.
posting their best-ever Toyota Kirloskar Motor 29,15 30516 5 After a lull, Hyundai Mo-
mn]fhlyvolm& Industry g ndia 2,135 28200 274 tor India registered ”lits
- mmpg 1SW MG Motor India 6678 8158 221 54320 onits am 233 -
cent year-on-year (y-o-y) _HondaCarsindia 4050 6014 484 cent from 43,973 units in
t03.65-3.70 lakh units. Renault India 2515 3293 28 the year-ago period.
Market leader Maruti Nissan Motor India 1420 4518 218
o lakhunit mark in dy,  S0%aAUD A P Bty . Tvoshasier |
mestic ﬁlesalm (inclug-  _Volkswagen e Eams, market leader |
commercial Two-wheelers ero MOtOCOl"p reported a
:'gides) for the first time, Hero MotoCorp 4,12,397 501,403 216 21.6 per cent y-0-y increase
e ssenger vehicle dis- " jonda Motoryoed Scodterinda 466,331 47643 2.1 g
-y 196303 s, SN Wotair s %09 LBJE 23 Seooter India posted a
Partho Banerjee, Senior Royal Enfield 76254 105317 38 modest 2 per cent growth
Executive Officer-Market- Source: Companles/industy Sources selling 4,76,436 units.
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MARGINS TAKE A BACK SEAT FOR NOW

Big Carmakers Absorb Commodity
Shocks to Keep Production on Track

Auto majors step up
cost controls, support
suppliers, take
calibrated price hikes

Shally Seth Mohile

Mumbai: India’s biggest carma-
kers are absorbing a sharp rise in
commodity costs rather than pas-
sing on the entire burden to custo-
mers, betting that unin

Executives at Maruti Suzuki, Hy-
undai Motor India and Mahindra
& Mahindra said they have step-
ped up cost controls, supported
suppliem,takmcalibratedprhe
hikes and accelerated

capacity ex

pansion even as higher steel, alu-
mimum,oopperandmbberpﬁpas
. dented June-quarter profitability,
The approach marks a shift from
previous commodity cycles, when
automakers relied more heavily
on price hikes to protect margins.

Maruti suppliers Automakers used Margin Capacity
received faster calibrated increases | guidance expansion
settlements to ease to cushion cost remained continues
working-capital stress intact despite | across

pressures

This time, healthy order books ha-
ve prompted manufacturers to
prioritise prod ﬂiucﬂon over quar- .

terlyprofitability

“For the first time in many, many
years, every aspect of our busi-
ness seems to be highly positive,”
Rahul Bharti, executive director,
corporate affairs at Maruti Suzu-
ki, said, citing strong demand
across small cars, SUVs and ex-
ports. Dealer inventory has fallen
to just 13 days, with the company
ramping up output from two new-
ly commissioned plants. “If the

customer is waiting, it's our duty
todeliver cars,” he said.

The pressure on margins, howe-
ver, was visible across the indust-
ry. Maruti said commodity infla-
tion and adverse foreign exchange
movements weighed on profitabi-
lity despite a 86.4% jump in reve-
nue, with operating Ebitda falling
6.7% and operating EBIT decli-
ning17.4% year-on-year.

Mahindra & Mahindra estima-
ted that higher prices of steel, alu-
minium, copper and rubber had a
gross impact of 400-450 basis po-

- ints onits automotive business be-

fore mitigation through pricing,
cost controls, operating efficienci-
es and a favourable product mix.
Even after these measures, the
company’s automotive PBIT (pro-
fit before interest and tax) margin
narrowed to 8.9% from 10.8% a ye-
arearlier.

Maruti also eased working-capi-
tal pressure on suppliers by shif-
ting settlement cycles for commo-
dities such as aluminium from qu-
arterly to monthly. “One needs to
be agile to meet extraordinary cir-
cumstances. That’s flexibility and
agility,” Bharti said.

Automakers also relied on cali-
brated price hikes to offset part of
the cost pressure. Maruti raised
prices by 50 basis points in June
and has announced another incre-
ase from August, Chief Financial
Officer Arnab Roy said.

Mahindra opted for a 2.7% avera-
ge hike in July, after an earlier
1.5% increase, with Rajesh Jejuri-
kar, executive director and chief
executive officer (auto and farm
sector), saying the company chose
a one-time revision over frequent
hikes and had seen no meaningful
impact on demand.

|
|
|
|
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sin July, Bajaj Auto

retains top position in 3W market: Vahan

&= ===
Amit Vijay Mohile
Mumbai

Nearly one in every two
three-wheelers registered in
India in July was electric,
with EVsof for 48.6
per cent of total retail regis-
mons, according to Vahan
Overall three-wheeler re-
gistrations rose 26.4 per cent
year-on-year to 86,580 units
from 68,501 a year earlier,
driven by an 84.3 per cent
jump in electric registrations
to 42,065 units, while con-
ventional fuel-powered
three-wheelers declined 2.6
per cent to 44,515 units.
“The July retail data mark
an important milestone for
India’s three-wheeler in-

Mahindra Last
Mile Mobility -
retained the top
spot with 12,848
registrations,
ahead of

Bajaj Auto’s
11,974 in electric
3W segment

Uday Narang, Chairman and
Co-founder, Omega Seiki
Mobility.

LEGACY LEADERS

Bajaj Auto retained its lead-
ership in the overall three-
wheeler market with 41,998
retail registrations, followed
by Mahindra Last Mile Mo-
bility at 13,455 units and

registrations,
while Atul Auto completed
the top five,

The contest in electric
three-wheelers continued to
tighten. Mahindra Last Mile
Mobility retained the top
spot with 12,848 registra-

tions, ahead of Bajaj Auto’s
11,974. Bajaj, however, grew
faster, with electric registra-
tions rising 55 per cent year-
on-year, compared with

dra’s 41.9 per cent,
narrowing the gap between
the two leaders to 874 regis-
trations from 1,327 a year
earlier.

TVS Motor consolidated
its position as the third-
largest  electric  three-
wheeler manufacturer with
4,123 registrations, up 82.5
per cent -On-year,
Piaggio remninfcdyearfhe fourth-
largest legacy player with
1,426 electric registrations,
while specialist manufactur-
ers continued to expand
across both the L3 e-rick-
shaw and L5 electric auto

segments.

ICE STILL RULES

In conventional three-
wheelers, Bajaj remained the
clear leader with 30,024 re-

gistrations, well ahead of
Piaggio (7,708) and TVS Mo-

Thakkar, Senior Director and
Senior Practice I,eadehad r at
Crisil Intelligence, pro- |
jected the overall market to
approach the 90,000-unit-
mark in July. While retail re- |
gistrations came in margin-
ally lower at 86,580 units, the
broad trends he identified
played out largely as
antici

Thakkar said electrifica-

electric mobility. Hemal ‘

costs and
rising adoption across both
pas and cargo applica-
tiomse.ngﬂ( ‘onventional fuel-
powered three-wheelers re-
mained range-bound
as the market steadily shifted
towards electric mobility,
He added that electric

“vehicl esareexpectedtoac_

count for the majority of pas-
senger mre&monwﬁeda retail
sales, with penetration rising
to 51-53 per cent, while
cargo EV penetration is pro-
jected to exceed 32 per cent,
reflecting adoption across |
commercial applications./

|
|
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’[{Ion_da emerges aslargest 2-wheeler /|

OEM in July’s retail regis

i 1
Amit Vijay Mohile
_Mumbal

' Honda Motorcycle & Scooter
India (HMST) emerged as In-
dia’s top two-wheeler manu-
facturer by retail registra-
tions in July, overtaking
| ' Hero MotoCorp for the first
time in calendar year 2026.
Honda’s retail registrations
rose 23 per centyear-on-year
to 4,49,473 units, ahead of
Hero MotoCorp’s 4,19,456
‘units, which grew 20.6 per
‘cent, according to Vahan
data.
. Overall two-wheeler re-
g increased 22.3
‘per cent Yyear-on-year to
1734,624  units  from
14,18,774 a year earlier. On a
| ‘month-on-month basis,
| ‘however, retail volumes de-
clined 5.8 per cent from
¢ June’s 18,41,713 units as
monsoon seasonality
weighed on demand. -
Honda’s July performance
: Hero MotoCorp’s
'six-month run at the top of
‘the monthly Vahan retail
‘rankings. Hero had led the
market from  January
through June, driven by
i demand for its com-
: muter motorcycle portfolio.

' MARKET LEADERS

'TVS Motor retained third

‘place with 3,57,819 registra-
| -tions, up 27.4 per cent year-
| -on-year — the fastest growth
| 'among the top three manu-
| ‘facturers. Bajaj Auto fol-
' lowed with 1,71,790 registra-

VROOMING AHEAD. HMS| overtook Hero MotoCorp in July

trations

A

as industry registrations rose 22.3% year-on-year despitea

seasonal moderation from June

tions, up 17.1 per cent, while
Suzuki Motorcycle India re-
corded 97,732 units, a 4 per
cent increase.

Royal Enfield continued
its strong momentum, post-
ing 90,501 registrations, up
25.3 per cent, while Yamaha
recorded 64,873 units, an in-
crease of 23.6 per cent
year-on-year.

INDUSTRY OUTLOOK

Hemal Thakkar, Senior Dir-
ector and Senior Practice
Leader at Crisil Intelligence,

said the two-wheeler in-

dustry is
retail sales

ted to clock
over 1.8 million

' units in July, reflecting 26-27

per cent  year-on-year
growth. The month-on-
month decline, he said, was
in line with seasonal trends,
while demand re-
mained healthy.

“ICE two-wheeler retail
sales are expected to reach

1.6-1.65 million units, grow-

year-on-year.
volumes are likely to decline:
by around 3 per cent from
June, reflecting the seasonal
moderation seen across the
industry. Even so, ICE
vehicles will continue to ac-
count for the bulk of in-
dustry volumes,” Thakkar
said.

Industry participants ex-
pect demand to remain resi-
lient in the coming months,

‘ket remains on a firm foot- |

ing, with conventional mo-
torcycles and  scooters
continuing to dominate re-
tail sales. /
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Maruti Suzuki banks on
new plants, CNG push
to sustain growth

in the entry-level car seg-

ment to sustain growth after
J posting its highest-ever

monthlysalesin]uly.

The country’s largest car-
maker crossed the 2-lakh
monthly sales milestone for
the first time, selling
2,00,123 units in July. Ac.

. cording to Partho Banerjee,
' Senior Executive Officer —
Marketing & Sales, two
!J other automoﬁveongands
globally have achieved this
‘J feat in their home markets,

Withanyme;marecg)mpet.
ingwithom'selvesamitrying
to improve our benchmark
month after month,” Baner-
Jee said, noting that the com-
pany achieved the record
despite production disrup-
tionsin June,

—_—

the next three to four
months, helping it cater to
festive season demand,
Banerjee said the new facilit-
ies will ramp up production
of SUVs and electric vehicles

- year earlier,

while providing flexibility to
nmnufacu:rgmg i -

segments, Sales of small cars
jumped 63 per cent, while
SUV volumes grew 48 per -
cent year-on-year. The com-
also yearw its

i -ever monthly CNG
sales of nearly 83,000 units,

rising con-
sumer preference for fuel-ef-
ficient vehicles amid eley-
ated fuel prices,
Banerjee said the
launche?iee Brezza m
ceived a strong response, at-

with production teams work-
ing to shorten waiting
periods.

OUTLOOK POSITIVE
Banerjee said GST S,
lower repo rates andChangeincome
tax relief for entry-level buy-
ers continue to support de-
mand. He added that the
company’s expanded CNG
portfolio has helped offset
the impact of higher fuel
prices, with CNG sales grow-
ing around 50 per cent. He
estimated the

vehicle i expanded to
4.65-4.7 lakh units in July
from about 3.5 lakh units a

4
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/i Auto-PLI Disbursals Likely
to Touch 4,000 crin FY 27

Incentives tied to
incremental sales in
FY26; Bajaj Auto
first to raise claims

Twesh Mishra

New Delhi: The government
expects to disburse about
¥4,000 crore this fiscal year
under the production-linked
incentive scheme for the au-
tomobiles and auto compo-
nents (Auto-PLI).

The incentives will be given
to eligible companies for
achieving incremental sales
inFY28,

Officials said Bajaj Auto has
already received about 750
crore under the scheme this
fiscal. The claims were sett-
led last week,

“Bajaj Auto is the first to rai-

L T T T T T T AT TR T

se claims and getthe hmenﬂve
this fiscal,” a senior official
told ET, adding that the incen-
tives are against incremental
sales of around 26,000 crore
achieved by thecompany. Inan
August 2024 statement, the Pu-
ne-based company said itsecu-
red approval for13 vehicles un-
der the Auto-PLI scheme.

These included both two-
and three-wheelers, with Ba-
jaj Auto claiming to meet the
scheme’s domestic value ad-
dition (DVA) criteria.

The FY27 Budget earmar-
ked ¥5,939.87 crore for the Au-
to-PLI scheme, a nearly
threefold jump from
¥2,091.26 crore in the
previous fiscal.

The scheme

was approved in September
2021 with a budgetary outlay
of ¥25,938 crore. Incentives
were to be disbursed for mee-
ting incremental produc-
tion, investment and DVA

INCENTIVE PUSH

The scheme was app-
roved in September
2021 withatotal
budgetary outlay of
325,938 crore

SR T TR T T T R

targets, among others, from
2023-24 onwards.

Last December, the ministry
of heavy industries estima-
ted that sales worth 732,879
crore had been achieved by
meﬁclariea' ries of the Auto-PLI

me. Responding to a que-

ry in Parliament, minister of
stata for heavy industries
Bhupathiraju Srinivasa Var-
masaid¥1,350.88 crorehad be-
en disbursed to five appli-
cants. The eligible sales tar-
get till March 2028, over the
base year FY20 stands at

the projections by
about20%. This1if-
ted the cumulati-
ve investment un-
der the scheme to-
around  %30,000
crore, or 70% of
thefive-year target.
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Rolls-Royce says India developing capabilities in advanced

acro-engine m

o=

Rohit Vaid

New Delhi

International aerospace ma-

jor Rolls-Royce expects India

to emerge asa -com-
tive man base

advanced aero-enginé
components over the next
five years as the company ex-
pmdsits supplier ecosystem
and deepens the integration
of Indian manufacturers into
its global supply chains.
to businessline,
| Sashi Mukundan, Executive
Vice-President - Transform-
ation, Rolls-Royce India, said
the company sees Indian in-
dnstry ly devel-
gy e
hlsh ue
compressor and turbine
components, rotating parts,
complex machined struc-
tures and advanced

aerospace  manufacturing

processes.
Notably, the expansion
forms part of Rolls-Royce’s
broader plan to increase
sourcing from India to
around $1 billion over the
next five years. This reflects
the company’s long-term ob-
jective of making India a
strategic manufacturing and
hub for its

aerospace, de-
S

ECOSYSTEM CREATION
“Our ambitions for India
also include the creation of a
complete, sovereign aero-
engine ecosystem, at the
heart of which is a dedicated
Aero Gas Turbine Complex
that we are proposing to set
up in the country, with the
AMCA programme as an an-
chor,” Mukundan said.

strengthen capabilities in
areas such as quality man-  expansion of the supplier

He said the recent visit of
Rolls-Royce Group Chief
Procurement and Su
Chain Officer Martin Thom-
sen to India underlined the
company’s commitment to
strengthening relationships
with existing mppliem while

identlfyiﬁ partners
supporting future
810 programmes.

As per the company, the

aking, to increase sourcmg to $1 billion over 5 years

ecosystem is expected to im-
wls:‘ill?lgupporﬂnrgedlg:

ence

dia’s ambition of buil

internaﬂonaﬂy—com

aerospace
baseundatheVikxitmat
vision.

Currently,  Rolls-Royce
works w1th several Indian
co! b including

i Aeronautics
(HAL), Bharat Forge, Tata,
Godrej, Force Motors and

Azad Engineering.
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Our Bureau
Chennai

Auto industry retail sales hit
25,91,138 units in July, up 26
per cent year-on-year, the

strongest July in the
series outside the Covid-dis-
torted base years, according

to the Federation of Auto-
mobile Dealers Associations
(FADA).

Month-on-month, retail
sales were almost flat (-0.16
per cent) over a strong June.

CREATES HISTORY

FADA Vice-President Sai

Giridhar said July had etched

itself into Indian auto retail
. For the first time on

every single category

\
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All round growth
All-India vehicle retail data for July-26 (in units)
Category July-25 July-26  y-o0y%
Two-wheel 14,17,767 18,18,289 28
Three-wheelers 1,15,166 1,33,778 16
Passenger vehicles 3,49,674 4,16,555 19
Tractor 91,604 1,17,349 28
Wheeled - CE 3,766 5501 46
Commercial vehicles 80,348 99,666 24
Total 2058325 2591138 26
Source: FADA Research
posted its best-ever July, rather than mix-led. The fact

with two-wheelers, three-
wheelers, commercial

vehicles, vehicles,
tractors and con-
struction all at
their all-time highs.

Growth was broad-based

that July, a seasonally weak
month marked by erratic
monsoon, ranked as the 12
month of highest retail sales
in the 151 months since
January 2014 — a list other-
wise dominated by festival

months — underscores the
structural depth of the India
growth story, he added.
Dealers attribute this mo-
mentum to GST 2.0-led af-
fordability, ease of retail fin-
ance and favourable festival
on a July 2025 base
that declined nearly 4
percent.

Two-wheeler retail saw
the best July ever, with sales
the 18-lakh mark
for the time, Dealers at-
tributed this to GST-led af-
fordability, the reopening of
schools and im-
proving monsoon sentiment
and accelerating EV adop-
tion.

E:mmmmmdam
cord 11.24 per cent against
7.65 per cent a year ago.

/ . |
Auto retail sales soar 26% in record July: FADA

FADA said that for the first
time, PV sales crossed the 4-
lakh mark in July, though
1.68 per cent lower m-o-m.
Dealers credited this to GST
2.0 affordability and new
launches.

OEM schemes supported
July bookings even as con-
n;umer“Iy hesitation around the
E20 transition
Dt
and EVs, said FADA.

Looking ahead, FADA said
dealers are optimistic about
August on a festival season
curtain-raiser led by Inie-d
pendence , Onam
Rakaha Bendan.
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ACar sales to hit 6.3 mﬂhon units by FY3L, small cars to grow faster’

s Romndn Singh
New Delhi

Fuelled by GST reforms, the
car industry will grow to 6.1-
6.3 million by financial year
2030-31 and the share of the
small car market will grow
signiﬂcanﬂyfastertimnwhat
| happened in the last five
years, RC Bhargava, Chair-
man, Maruti Suzuki India
(MSIL), has said.
“National GDP growth
! since the GST re-
forms have been better than
were forecast by most agen-
- cles,” he said. “Despite the
Iran-US war that adversely
affected most global eco-
nomies, the Indian econ
continues to do well and re-
mains the fastest growing
among larger countries,”
noted. '

“GST collections, despite
rates of tax being reduced on

| over 90 per cent of products,
have shown buoyancy and

reached new high levels. Ibe-
lieve that without GST re-
forms we may not have done
so well in the difficult
months that have elapsed... I
am happy to inform you that
these GST reforms have
given a new impetus not only
to the automobile industry
but to several sectors of the
economy,” Bhargava said.

RECORD SALES
FY2025-26 was a record year
for MSIL that achieved the

i level of sales of 24.22
lakh vehicles, highest ex-
ports of 4.47 lakh cars,
highest production of 23.4
lakh cars and highest consol-
idated revenues of ¥1.83 lakh
crore, he said, adding that
the annual profit at
%¥14,4454 crore was the
highest ever.

“Overall, after the imple-
mentation of the new GST
rates on ber 22, 2025,
MSIL retail sales 17 per
cent in the second half of last

RC Bhargava, Chairman,
Maruti Suzuki India

year. We ended March with
1.9 lakh pending bookings, a
result of inadequate manu-
facturing capacity of the
models in demand. This was
the consequence of adjust-
ments made over the past
several years to cater to the
fall in small car sales and the
growth of the SUV market,”
the Maruti Chairman noted.
He said MSIL was remedy-
ing this situation by making
all its new production lines
flexible enough to
platforms and models as may
be required. This is already

showing results and in the
first quarter of this year,
MSILs sales grew by 38 per
cent, while industry grew 28
per cent. The sales of small
cars 17 per cent in the
second half of last year but
grew 35 per cent in first
quarter this year,
“QOur economy has huge
potential for growth. The
ent is committed to
taking the economy along a
The automotive industry will
follow as the ability to com-
mute comfortably and safely
is a constituent of a de-
veloped economy... We have
to take into account not only
the implications of artificial
intelligence but also, as good
citizens, to ensure that we
p!ay our part in meeting all
the requirements of environ-
mental protection and
safety,” he said.
On India’s journey to-
wards Net Zero, Bhargava
strongly believed that biogas

could be generated in large
quantities from locally avail-

able resources.

MSIL’S CNG PLANS

“The Maruti Suzuki Board
has approved that we start
four biogas plants in the first
phase, ata cost of ¥561 erore,
and once we have learnt
more about the process and
technology, we hope to in-
vest substantial amounts of
money in production and
distribution,” the Maruti
Chairman said.

It will provide zero emis-
sion fuel and reduce the
pressure on CNG and on
burning coal - for generating
electricity, he said.

“The sales of cars in rural
areas are growing faster than
inurban areas, and we are ac-
cordingly implementing the
expansion o? sales, service
and spare part outlets.”

Bhargava urged the gov-
emmentm
the road of reforms and in-

itk PRSI

crease efforts to make doing
business easier.

“Use more technology as
ithasshownthaxitrmwa

corruption and , Time
saving is a major in
lowering costs of produc-

tion. Trust the private sector
and the power of competi-
tion. Faster creation of
wealth, in the most efficient
manner, is the only way that
India can make up for the
time that we have lost. This
has been demonstrated by
the automobile sector,” he
noted, adding that large em-
ployment opportunities had
opened up due toa competit-
ive industry.

“My request to all political
parties is to support reforms
and programmes that create
wealth. The government and
the ition should en-
sure the additional re-
sources that would be gener-

“ated would be used to create

amoteeqmmblelndjustso—
ciety,” Bhargmaddcd. /
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Tata Motors CV Q1 profit jumps 83%as

fra= 2}
Amit Vijay Mohile
Mumbai

Tata Motors Ltd reported an
83 per cent year-on-year rise

in consolidated profit after

tax at ¥2,600 crore in the
June quarter, aided by a
mark-to-market gain on its
Tata Capital investment,
while consolidated revenue
rose 19 per cent to 320,667

crore.

Consolidated ~ EBITDA
rose 10 per cent to .about
22,300 crore, but its margin
contracted 90 basis points to
109 per cent. EBIT margin

| fell 80 basis points to 8.5 per

cent. Profit before excep-
tional items jumped 81 per
cent to 3,049 crore.
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The s bottom line
growth was led by the mark-
to-market gain on Tata Cap-
ital investments. The com-
pany ended June with con-
solidated net cash of ¥13,500
crore. The t also
indicated that it is expecting
the final regulatory clearance
for its Iveco acquisition by
August-end, allowing the
tender offer to start in early
September and potentially
close by early November.

COMMODITY PRESSURE
The commercial vehicle
(CV) maker has an order
pipeline of more than 3,400
electric vehicles, but warned
that commodity pressures
that squeezed margins in Q1
are likely to persist into the

September quarter. Tata Mo-

ct of around 3.8 per centin
Q1, said Managing Director
and CEO Girish Wagh during
the company’s post-results
media conference call.

The company raised
prices by 2 per cent from
April 1 and followed it with
another increase of around
2.5 per cent from July 1.
“Commodity inflation does
remain a major headwind,”
said Wagh, adding that the
company was seeing further
increase in Q2. Tata Motors
would first seek to offset in-
flation through cost reduc-
tions before considering fur-
ther price increases.

Wagh said margin im-
provement will depend on

Tata Motors MD and CEO
Girish Wagh

three variables — how com-
modity pressures taper, how
the latest price increase
settles in the market, and the
trajectory of volume growth.

EV ORDER PIPELINE
The company has more than
3,400 units of electric CV or-

revenue rises 19%

ders across trade, logistics
and passenger mobility. This
includes an electric bus or-
der book of around 850-900
units from government and
private customers, with or-
ders from Chennai,
Ahmedabad, Odisha and Hy-
derabad. Deliveries have
started and are to
run through Q2 and Q3, with
some extendinginto Q4.
Electric €O i
vehicle penetration has
reached close to 10 per cent,
with Wagh saying thathigher
diesel and CNG prices have
t EV total-cost-of-
ownership parity earlier in
the vehicle’s life, making
electric models more at-
tractive. EV demand is also

spreading beyond metros

£ VTIPS

into Tier-II and Tier-III cit-
jes. Tata -Motors’ Q1 CV
wholesales rose 26 per cent
to 108,700 units, with do-
mestic volumes up 26 per
cent and exports 35 per cent
higher. Domestic Vahan mar-
ket share increased 100 basis
points sequentially to 36.8
per cent.

Wagh said heavy CV de-
mand remained broad-
based, with large fleet oper-
ators replacing ageing trucks
to benefit from better fuel
economy and lower main-

metal, castings and forgings,
while the EV business faces

m of imported bat-

o
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| /july saw strongest-ever
monthly auto sales: STAM

| recorded a robust d —di-
| git across maj
P kel oo g

Our Bureau
Chennai

The automobile industry has

Passenger vehicle ~sales
rose 34 per cent year-on-year
t0 4,57,810 units during the
month, while three-wheeler
sales also expanded

rising 33 per cent to 92,560

units, according to data re-
leased by the Society of In-
dian Automobile Manufac-

ment, the largest among the
major vehicle categories, re-
gistered a 23 per cent rise to
19.23 lakh units.

EXPECTATIONS HIGH

The positive momentum,
which has been sustained
over several months, has
continued as the industry

enters the festive season,
withexpemﬁopsofsnfo

Rajesh Menon, Director
General, STAM.

The PV data excludes de-
tailed sales break-up for Tata
Motors and sales
from BMW, Mercedes-Benz,
Jaguar Land Rover, and
VomAnto.

e growth points to im-
proving demand conditions
ahead of the festive period. It
also marks continued mo-
mentumformanufncturey
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ELECTRIC VEHICLES
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Vs

tops July e-2W retail registrations as

EV sales jump 76.6%; penetration nears 11%

A.mltvllnylbhl-
Mumbal

TVS Motor India’s
ler retail

electric two-
i in July with

registrations
52,035 VAHAN tegistrmom
as the i

othermonthof

rising 76.6 per cent year-on-
year to 1,91,614 units.

The sharp expansion lifted
EV penetration to nearly 11
per cent, up from 7.6 per cent
a year earlier, even as
trations eased 1.7 per cent

Retal reg|strat|ons :

- A 1 on
wsm 23,597 52,035 1205 1
Bajaj Auto 20,557 43,137 1098 2
Ather Energy 17,835 28,540 60.0 3
Hero MotoCorp 10,835 20,913 93.0 4
Ola Electric 18,449 13,085 -29.1 5
Greaves Electric Mobility 4,266 9,590 1248 6

Source: VAHAN registrations

from June’s 1,94,966 units
amid seasonal moderation.

tail sales at more than 1.8
million units in July, up 26-

27 per cent year-on-year.
TVS Motor retaﬁgi- the
top spot with 52,035 regis-

trations, up 120.5 per cent
-year, followed by Ba-

Auto with 43,137 units
(up 109.8 per cent), Ather
Energy with 28,540 units (up
60percent)andHeroMoto—
Corp with 20,913 units (up
93 per cent).

Ola Electric remained
fifth with 13,085 registra-
tions, the only major manu-
facturer to report a year-on-
year decline, with volumes
faﬂng291percent.

Greaves Electric Mobility
wasamongthefastest—gmw
ing players, with registra-

tions surging 124.8 per cent
to 9,590 units from 4,266 a
year earlier, outpacing the in-
dustry’s ’76.6 per cent
growth.

GROWTH RATES
underline ongoing re-
shaping of India’s electric
two-wheeler market.
Established manufactur-
ers such as TVS, Bajaj and
Hero continued to
strengthen their positions,
while Greaves gained trac-
tion with tri igit growth.
In contrast, Ola’s declin-
ing registrations point to
continued -share
erosion as competition in-

ons in-

e et

in July 2025 to 1,91,614 units

i 2026, representing a
76.6permtrise

On a sequential basis, re-

gistrations moderated 1.7

per cent from 1,94,966 units
recorded in June. /
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Ashok Leyland to investX1,000 crin FY27
toscale EV, battery and alternative-fuels -

Anﬂ\fhllohlh
Mumbai

Ashok Leyland plans to in-
vest T800-1,000 crore in
FY27 in battery manufactur-
ing, electric mobility and al-
ternative-fuel

its last
year’s 1,050 crore invest-
ment pace while shifting fo-
cus from asset creation to
commercial deployment.
“We are expanding our
footprint across the entire
f:hvisec;zsnemwbeﬁerserve
-emerging market,
and will invest around
1,000 crore in FY27,” a top

bt 0

stwngl:hmsupp -chain re-
sﬂwncemdlmpt:)yvetheeoo-
nomics of electric commer-
cial vehicles as volumes
increase.

Ashok Leyland is also ex-

ploring new operating mod-
els to accelerate EV adop-

1tswholly—owned
mm’l‘hroughom Mobili

is already active in -
as—a—serviceandisevalmﬁtnyg
battery-as-a-service  solu-
tions that would shift

costs from upfront capital
expenditure to operating ex-
penses linked to vehicle util-

isation. The firm is also as-
sessing battery swapping for
trucks operating in ports and
mining locations, where
fixed routes make rapid bat-
tery replacement practical.

COMMERCIALLY VIABLE
The company believes elec-
tric trucks are

ics operations. Switch Mobil-

ity India, Ashok Leyland’s
electric mobility subsidiary,

hasemergedasaheygrowth

It-reportedrevenueof‘

1,807 crore and profit after
tax of ¥104 crore in FY26,
achieving profitability in a
segment where many EV
busmessesaresﬂ]lfocused

is ex-
panding LNG and CNG plat-
forms, including long-haul
applications using -

composite s
H remains a long-
term with hydrogen
buses already ing in
Leb-Ladakh and over 20 hy-
drogen internal combustion
engine vehicles deployed

= 57

l
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[,July seés record EV retail sales

TE Raja Simhan
Chennai

3.28 units as against
1,97,294 units companies
sold in the samethcmomh the
before, industry
ﬁadded. This translates
to a growth of over 66 per
centyear-on-year,
SAME STORY ACROSS
All the four —two
wheelers, three wheelers,
mervehides,andm&
ial vehicle — individu-
ally saw over 25 per cent and
above, according to the data,
“India has never bought
more EVs in a month than it
did in July 2026,” said Sai

Growth trajectory i
’ July2025  huly2026  Growth (%)
Two-wheelers 108516  2,04362 88
Three-wheelers 69,477 87,055 25
Passenger vehicles 17,981 32,928 83
Commercial vehicles 1,324 3,556 169
Source: FADA

per cent market share, made
electric the default variant,
Commercial vehicles, too,
8aw an increase in market
share, nearly tripling to a re-
cord 3.57 per cent. The elec-
trification of fleet has trans-
lated from pilots to purchase
orders, said Giridhar,

“PassengerEngrew%per
cent over last year, held back

only by the supply of in-de-

mand models — which we
urge original equipment
manufacturers to resolve be-
fore the festive rush,” he
said. “The EV transition has
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Avinash Nair
Ahmedabad

| Electric vehicle prices could

see another 10-12 per cent
increase in the fourth
if the disruption

material and logistics costs,

Rajat Gupta, Business Head,

Commercial Mobility - Busi-
ness, TVS Motor Company.

“The price fluctuation is
have risen. If
Strait of Hormuz does not
open, raw materials and lo-
gistics cost will increase, and
maybe in the fourth quarter
you may see OEMS going for
a 10-12 per cent price hike,”
said Gupta.

He said EV prices had

with electric
and batteries among the
putsmostaﬂ'ecned,he,said.

CHARGING INFRA

“Electric components and
batteries are the most af-
fected due to the Iran crisis,”

‘said Gupta.

TVS currently has about a
25 per cent market share in
the electric three-wheeler
segment, but EV adoption in
Gujarat remains slow, ac-

cording to Gupta.
He.am'ibuted the slower

‘EV prices m'aiz mi'ise_l—é-lZ% if Hormuz crisis persists’

EV adoption in Gujarat is
very slow. There are a couple
of reasons among which one
is that people are hesitant
and awareness is not there,”
he said.

from functioning properly,
he said. :
“In Ahmedabad, custom-
ers are worried about char-
ging infrastructure. Second,
the voltage in many places is
not adequate for functioning
of the home charging solu-
tion provided. Third, they
are not aware of the subsidy

~ theycanavailin EV, sothatis |

something we are educating |
them on,” said Gupta.

BATTERY WARRANTY

TVS also offers a six-year
on the battery of its

electric three-wheelers, he

said. According 1:0Gu¥1=.,‘;1
government policy ha
played an important role in
determining the pace of EV
adopt‘tonacrossmrkets./
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/(Jentre extends PM E-Drive scheme

till FY28; e2Ws

FY28 and raised the alloca-
tion for the electric two-
wheeler (€2W) segment by
nearly 1,000 crore, accord-
ing to a notification issued
on

. “The PM E-Drive Scheme,
with an outlay of ¥11,900
crore, is being implemented
from April 1, 2024, till March
31, 2028, for faster
of electric vehicles (EVs),

- setting up of charging infra-

L structure and development

T of the EV man
ecosystem in the country,”
the notification said.-

The maximum ex-factory
price of an eligible electric
two-wheeler has been fixed
atX1.5 lakh.

PM E-Drive will provide
support for a maximum of
45.79 lakh e2Ws, with total
funding support from the

MHI pegged at ¥2,767 crore.

get 31,00

The subsidy rate will re-
main at 32,500 per kWh of
battery capacity, capped at

¥5,000 per electric two-
wheeler, Under the earlier
scheme, the incentive was
35,000 per kWh in the first
year and ¥2,500 per kWh in
the second year.

“The proposed amount of
incentive per kWh is, how-
ever, subject to review as per
the reduction in vehicle cost
and would be notified ac-
cordingly from time to
time,” the notification said.

The ou under
EMPS-2024 has been sub-
sumed within the PM E-
Drive outlay. The total alloc-
ation for e2Ws will be 2,767
crore, while ¥55 crore has

been earmarked for adminis- |
trative expenses. “This is a
payout under the Scheme
shall be limited to the
scheme outlay of ¥11,900 ;
crore;” the MHI said. '\
|

FUND-LIMITED SCHEME
If funds for the scheme or f
any of its sub-components
are exhausted before the ter-
minal date of March 31,
2028, the scheme or the rel-

was closed on December 26,
2025, the notification said.
As March 31, 2028, is the
terminal date for all seg-
ments under the scheme, no
payments will be made by the
MHI or the project
ment agency after this date.
The last date for submis-
sionofclaimsforanyscheme
component will be Decem-
ber 31,2027 itadded. 7
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"20 companies in fray for 7,280-cr rare
earth magnet manufacturing scheme

' MAJOR BIDDERS. In the fray are L&T, Coal India, 20 Microns, Attero Recycling & Lohum Magnets, among others

==
Our Bueau
New Delhi

Twenty domestic and over-
seas companies have submit-
ted bids for setting up
sintered . neodymium-iron-
boron (NdFeB) rare earth
permanent magnets manu-
facturing facilities, in a major
push to reduce import de-
pendence of the critical
components.

The bids were received
under the Centre’s ¥7,280-
crore Scheme to Promote
Man of Sintered
Rare Earth Permanent Mag-
nets (REPM), bemg imple-

the Ministry of
Industries. The tech-

| nieal bids were opened on

Thursday in the presence of
bidders, the Ministry said.

PROMINENT PLAYERS

Among the bidders are
Larsen & Toubro, Coal India,
20 Microns, Attero Recyc-
ling, Lohum Magnets & En-
ergy Solutions, Prozeal

KEY ENABLER. The scheme, approved bythe Union Cablnet in
November 2025, seeks to establish 6,000 tonnes per annum
(TPA) of integrated REPM manufacturing capacity in India

Green Energy, Proterial (In-
dia) and Singapore-based
NEO Performance Materi-
als, besides several joint ven-
tures and smaller
companies.

The scheme, approved by
the Union Cabinet in
November 2025, seeks to es-
tablish 6,000 tonnes per an-
num of integrated REPM
manufacturing capacity in
India. The capacity will be di-

vided among five successful
bidders through global com-
petitive bidding, with each
beneficiary eligible for up to
1,200 tpa.

The seven-year scheme in-
cludes a two-year gestation
period for setting up the
man ing facilities, fol-
lowed by five years of incent-
ives linked to the sale of rare
earth permanent magnets.
The government had floated

The government
expects to
reduce import
dependence and
strengthen India’s
position in the
global rare-earth

magnet supply
chain

the request for proposal on
the Central Public Procure-
ment Portal on March 20,
with August 12 as the dead-
line for submission of bids.
Rare earth permanent
magnets are critical com-
ponents in electric vehicles,
wind turbines, high-end
electronics, aerospace and
defence equipment. Theyare
among the strongest per-
manent magnets and are par-
ticularly important for elec-
tric motors and other
advanced industrial applica-
tions. The scheme 'is de-
signed to create an integ-
rated domestic value chain,

from NdPr (neodymium-
praseodymium) oxide to fin-
ished magnets, rather than
merely assembling imported
magnet components. The
government expects this to
reduce import dependence
and strengthen India’s posi-
tion in the global rare-earth
magnet supply chain.

STRONG RESPONSE

The strong response to the
tender comes as countries
seek to diversify critical-
mineral and rare-earth sup-
ply chains. For India, devel-
oping domestic magnet-
making capacity is particu-
larly significant because the
country currently has much
greater capability in mining
and processing rare-earth re-
sources than in converting
them into high-value fin-
ished products.

The government has posi-
tioned the scheme as part of
its broader push for techno-
logical self-reliance and as a
measure to support clean-
energy manufacturing and
its Net Zero 2070 target/
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