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AUTOMOTIVE INDUSTRY
Business Standard, 18 February 2025
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PARENT SUZUKI OUTLINES $8B CAPEX

-Maruti Plans 5-yr Road Trip -
to Reclaim 50% Mkt Share

Co looks todrive inrange
 of premium SUVs, launch

new entry-level car as

well as four EV models
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buyers.
Maruti Suzuki’s market share current-
ly stands at about 42%, it used to enjoy a
share of 50% justfive yearsago in FY20.

In a presentation to investors, Suzuki
said while India is the “most important
market, which will continue to grow and
serve as the engine for Suzuki’s future
growth,tbempeﬁtiwemimnmentis
becoming increasingly severe, and the
quality of product functions, equipment
andservicesrequredbywatomersisin-
creasing.” As per the mid-term manage-
ment plan outlined by parent SMC, Ma-
ruti Suzuki is in the process of doubling
production capacity to 4 million units
perannum by the turnof thedecade with
an aim at maintaining the number one
producer of automobiles in the domestic
market, electric vehicle segment and in
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Japanese auto major Suzuki

India to ramp up operations.
The country isexpected to contributeas

from the current 56%.
The mid-term strategy is aimed at mee-

hubtomarkets in Middle Eastand Africa
Suzuki, through its Indian subsidiary
Maruti Suzuki, will “strengthen pro-
duct capabilities and lineup in the SUV
and MPV segments, rapidly develop and
introduce entry segment products that
meet the preferences of entry-model
customers, introduce BEV (battery elec-
tric vehicles) /HEV (hybrid electric ve-
hicles)/ CNG (CBG)/FFV (fossil fuel ve-
hicles)best suited tolocal conditions for
eachregion inIndia”, the company said,
adding a key focus area for the parent
will be to better Maruti Suzuki's product
planning and development capabilities
“to develop and introduce products that
better match the preferences of Indian
customers in a timely manner”.

apacity planned

The mid-term strategy outlined by Su-
zuki at the headquarters Thursday is ai-
med at meeting demand of customers in
the Indian market as well as further en-
hance the role of India as an export hub
tomarkets in Middle Eastand To
respond to growing domestic demand in
Indiaandto playamleasaglobalmm't
hub, the company is also expand supply
chain and production capacity by com-
missioning two manufacturing units in
Kharkhoda and Gujarat. Maruti Suzuki
willmonitor market conditionsand gra-
dually build 4 million units per year ca-
pacity at appropriate time, SMC said.

As regards electric vehicles, Suzuki
continues to expect 15% of its sales to
come in from the segment by 2030. The
company, however, said it will now in-
troduce 4 EVs in the market here, sca
ling back its original plans to drive in
half a dozen vehicles in the space. Ma-
ruti Suzuki unveiled its first BEV e VI-
TARA at the Bharat Mobility Show
(BMS) in January.
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Ashok Leyland to boost
export, targets 25,000
units in three years

=]
G Balachandar
Chennai

Ashok Leyland is charting an
ive growth traj
LR g
ing to more than double ex-
port volumes over the next
three years compared to
FY24. The | truck and
busgimﬁer seeks to expand
its global presence et-
ratingnewmarketslghpjf:reh
inforcing its position in ex-

isting ones.

“The company has set an
ambitious medium-term ex-
port target of 25,000 units.
For the current fiscal year, it
aims to achieve export of
about 15,000 units, a sub-
stantial rise from last year’s

Managing Director, said dur
, said dur-
imﬂwﬁpmy’sqsm
| Hearummedg'thenpon
surge to strategic initiatives
over the years, including in-
vestments in manufacturing
branch offices, and on-

mentum, the company is
leveraging its strong brand
presence and well-estab-
lished distribution network
to introduce more market-

volumes and achieving its
medium-term of
25,000 units within the next
three years,” Agarwal added.
The company’s rt
business recorded S?Ser
cent growth in Q3, with total
export volumes rising by 19
per cent over the nine
months. The order book for
Q4 remains robust, sig-
nalling continued growth.

MIX OF BUSES, TRUCKS
A key driver of this growth
has been the company’s in-
creased focus on left-hand
drive (LHD) variants for
entry into new markets. The
Gulf Cooperation Council
(GCC) region — particularly
the UAE and Saudi Arabia —
continues to be the primary
growth engine, followed by
Africaand SAARC markets.
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’ﬁenault launches

CNG retrofitment
kits for its models

- Our Bureau

Chennai

French automaker Renault
has announced the launch of
government- CNG
retrofitment kits for its pop-
ular models Kiger, Triber and
Kwid.

iced

¥79,500 for Triber Kiger
while the Kwid variant is
available for £75,000, inclus-
ive of all costs.

In a customer-centric ap-

of Renault India, said the in-
troduction of kits across all
models will make Renault
cars more accessible while

eco—ﬁ'iendly and

had been designed to ensure
standardisation and uniform
fitment across Renault’s net-
work.

Each kit has
rigorous validation to main-

WHAT’S THE COST? The
kits are priced at ¥79,500 for
Triber and Kiger, while Kwid
variant is available for ¥75,000

tain driving performance,
ensuring that customers do
not have to compromise on
vehicle and safety.
Renault plans to roll-out
thekitsinaphasedmanner,
initially them in
ﬁVEkeystates,Hsryam,Ut.
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GOVERNMENT POLICY

Business Standard, 19 February 2025

funds to help MSME exporters

Current allocation may not be enough to design and implement support schemes =

MISSION
ON MIND

N Interest equalisation
scheme, market access
initiative, and support
for lab-grown
diamonds have been
merged into Export
Promotion Mission
| £2,250 wever, di
h:bmﬁam Cr notgetfrwhalloeaﬁonforFYZﬁ
As far as the new support

adequate support observed that four out of five

schemes MSMEs face collateral-related

L e

= MSME exports account issues,

fOrU5 PerGentofindia’s  yomers facraring corvioes thas

total exports would help reduce the dependence
of exporters on banks. Export fac-

sough. higher rates of interest, higher risk
department official. to tackle non-tariff barriers in th “A budgetary allocation
Along with this, there’s a man- Uverseasmaﬂnet.Cmemlymteze B S v oy . - m-ﬂmagmﬂtywn/h/
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It’s also unclear whether
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exports of passenger
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InFY26, auto-makers see
low single-digit growth

LOOKING AHEAD, Domestic, global headwinds; weak sentiment; dip in first-time buyers blamed |

S Ronendra Singh =
New Delhi e

including Maruti Suzuki In
1 e
dia, Hyundai Motor India,
Kia India, Tata Motors and
Mahindra & Mahindra, es-
timate low single-digit mar-
ket growth in 2025-26.

In fact, the PV industry’s
growth may decline in FY26
compared to the current fin-
ancial year’s 4 per cent
expansion.

KEY FACTORS
At the 19th ‘Loo Ahead’

car makers di the
reasons for slower growth.
These include high interest
rate, rupee

to high cost of mater-

In slow lane
Domestic wholesales (dispatches to dealers) trend

W 2023-24 W 202425 M 2025-26 (Estimated*)
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10 months) Source: SIAM

(MSIL) projectedgrowﬂaof
1-1.5 per cent next

Motors and H Motor
too, forecast 1.5 per cent
growth while Kia India ex-
pected around 3 per cent and

M&M 5 per cent. L car-
maker BMW India
projected growth of 9 per

centin FY26.
power, cost of production
and understanding

1i_olf‘;msr;mmrsm‘efuctcrrsthat
nelled auto i

e, e oot Loaery | A
of the pyramid to come up

and first-time buyers to
emerge,” said Partho Baner-
jee, Senior Executive Officer,
Marketing & Sales, Maruti
Suzuki.

ing that the number of first-
time buyers for MSIL in the
overall sales is down to 42
per cent from 52 per cent
around fouryearsago,

itical uncertainties, which
may affect the cost of raw
materials, ts and

vehicles continues over cat-
egories like sedan or hatch-
back, he said.

“The Indian amnmoﬁve ing to boost automotive ex-

challenses,

whereumdahead—
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ELGi Equipm

nts will roll out low-cost air

x . b °
compressors to counter China’s dominance
— *:m. BRLYE +  stated. To tackle this, ELGi  ELGi-standard quality at
G Balachandar o has developedarangeoflow-  competitive pricing.
Chennal % - cost compressors that prom- In addition to new
o ise superior reliability, effi- product development, ELGi
clency, and competitive pri-  is consolidating its manufac-
cing. “These will
not only disrupt the market
mpO!ed Chinese man- streamlin kw
ufacturers,” Jairam Varada-  duce duplication, and en-
j, Managing Director of hance collaboration,”

Jairam Varadaraj, MD,
ELGi Equipments

Chinese companies flood the
market with low-cost op-
tions, increasing demand.

raj
Ei‘.’Gl, Equipments Ltd, told
businessline.

PREMIUM SEGMENT
Do I T
share due to compet-
ition in the lower segment,
ELGi has maintained its
Id in the premium
oil-lubricated screw com-

our long-term targets, we
should be growing at five
ﬁsmgthecompetitim,"sdd
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ments, including electric
vehicles (EVs), according to
rm%agmcylcm.

th this plan, the total
capex plan of the industry
(represented by a sample of
46 auto ancillary companies,
whose combined annual rev-
emies exceeded ¥3,00,000
crore in FY24, accounting for
nearly 50 per cent of the in-
dustry) is estimated at
£50,000 crore for FY25 and
FY26, indicating continued
growth and investment
momentum.

ICRA expects auto ancil-
lary companies to allocate
around 7-8 per cent of their
operating income toward
capex in the medium term,
aided by the Production-
Linked Incentive (PLI)
scheme, which will drive in-

Auto parts sector €xp

Business Line, 21 February 2025

NO BACKING DOWN. Rating agency ICRA suggests that

R R

suppliers will continue investing in new products, technology
development, and capacity expansion to meet demand

vestments in advanced tech-
nology and EV components,

EV OPPORTUNITIES

Currently, only 30-40 per
cent of the EV supply chain
in India is localised. While
production of traction mo-
tors, control units, and bat-
tery management systems
have seen progtess, battery
cells — which make up 35-40
per cent of vehicle costs —
are still imported. This
presents a significant manu-
facturing opportunity for do-
mestic auto component sup-

pliers. ICRA forecasts that
the industry’s revenue will
grow by 8-10 per cent in
FY26, following a projected
7-9 per cent in FY25.
This marks a slowdown from
the approximately 14 per
cent growth recorded in
FY24,

Vinutaa S, Vice President -

and Sector Head of Corpor-
ate Ratings at ICRA, stated
that the industry is undergo-
ing a transformative phase
driven by sustainability, in-
novation, and  global
competitiveness.

Domestic original equip-
ment manufacturers
(OEMs), which contribute
over 50 per cent of industry
revenues, are expected to
grow by 7-9 per cent in FY25
and 8-10 per cent in FY26,
driven by premiumisation
and higher value addition.
Replacement demand is pro-
jected to rise by 5-7 per cent
in FY25 and 7-9 per cent in
FY26, supported by an ex-
vehicles, and increased use
car sales, she added.

LOW R&D SPEND
Despite slow vehicle regis-
tration growth in major
global markets, export de-
mand is expected to be
bolstered by vendor diversi-
fication initiatives from
global OEMs and Tier-1 sup-
pliers. Additionally, the clos-
ure of metal casting and for-
ging plants in the European
Union due to viability issues
could create new rt Op-
portunities for mestic
suppliers.

ICRA suggests that suppli-
ers will continue investing in
new products, technology

ects capex of 325000-30,000 crin FY26
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ment (R&D)

ICRA’s sample set of large
Indian auto ancillaries huvel
remained low, at an average |
of 1-2 per cent of operating |
income. Some companies in |
the sample set have had‘

Research and develop-
)expemgi

higher R&D expenses, at 2-3
per cent. ‘

This is significantly lower |
than the global counterparts,
where the average has been
8-10.5 per cent over the last
few years.

While there is no notable
increase expected in R&D ex-
penses of ancillaries in the |
near term, it is likely to
gradually improve over the |
medium term, as value addi- |
tion and domestic manufac-
turing of advanced compon-
ents increase, and global
majors set up R&D/engineer-
ing centres in India, it noted.



