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AUTOMOTIVE INDUSTRY

Business Line, 2 July 2025

SLOWING DOWN. Auto makers Maruti, Hyundai, Tata report sales decline in double digits

=
S Ronendra Singh
New Delhi

Slowdown in demand for
small/compact cars and price
hikes by companies over the
last three months have led to
major auto makers, includ-
ing Maruti Suzuki India
(MSIL), Hyundai Motor In-
dia (HMIL) and Tata Motors,
reporting a declinein sales in
June on yearly basis.

According to industry
sources, passe vehicle
(PV) wholesales (dispatches
to dealers) in the domestic
market declined by 6.4 per
cent year-on-year (y-0-y) to
around 3.20 lakh units in
June as compared with 3.42
lakhunits in June 2024.

PV market leader MSIL re-
ported a decline of 13.30 per
cent in domestic dispatches
to 1,18,906 units in June as
compared with 137160
units in the same month last
year.

NEARLY FLAT

“The slowdown in passenger
vehicle sales is largely due to
a sharp decline in the smaller

segment cars. Historically,

Downward trend

‘Company Jun2025  Jun2024  y-0-y % change

Passenger Vehicles

Maruti Suzuki India 1,18906  1,37,160 -13.3

Mahindra & Mahindra 47,306 40,022 18

Hyundai Motor India 44,024 50,103 -12

Tata Motors 37,237 43,624 -15

Toyota Kirloskar Motor- . 26,453 25,752 3

ISW MG Motor india 5,829 4,644 25

Two-wheelers

Honda Motorcycle & Scooter India

TVS Motor 2,81,012  2,55,734 10

Bajaj Auto 1,49,317 1,717,207 -16

Royal Enfield 76,957 66,117 16

Suzuki Motorcycle India 73,934 71,086 4

Source: Companies/industry sources

r vehicle sales used HMIL reported a decline
togrowat 1.5 times the GDP  of 12 per centy-o-yinJuneto
But, now even after 44,024 units as compared

6.5 per cent GDP growth, the  with 50,103 units in June last
car market is nearly flattish.

This is because the once
mass small car segment is
not particij in the

at all, This is clearly
an affordability issue,” Rahul
Bharti, Senior Executive Of-
ficer, Corporate Affairs,
MSIL, said.

Since 2019, entry-level
price point in the industry
has jumped by over 70 per
cent, he added.
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year.

“In the domestic market,
the geopolitical situation
continued to affect the mar-
ket sentiment with domestic
sales registering 44,024 units
in June 2025. As we come
closer to the beginning of

. production at the Talegaon

(Maharashtra) plant, we re-
main cautiously optimistic
about a gradual recovery of
demand, supported by re-

duction in repo rates and im-
proving liquidity on account
of cut in CRR,” Tarun Garg,
Whole-time Director and
Chief Operating Officer,
HMIL, said.

Harrier maker Tata Mo-
tors reported decline of 15
per centy-o-yinits domestic
dispatches to 37,237 units in
June as compared with
43,624 units in the corres-
ponding month last year.

BRIGHT SPOT ‘
“The EV segment emerged a
bright spot, driven by robust
growth and launch of EV
models across original
equipment manufacturers
(OEMs), enhancing cus-
tomer interest and consider-
ation,” Shailesh Chandra,
Managing Director, Tata
Motors Passenger Vehicles
and Tata Passenger Electric
Mobility said.

However, led by contin-
ued demand for its products
like Thar Roxx and XUV

patched (to dealers) 47,306
units in June, up 18 per cent

year-on-year as compared

. | .
June PV sales down 6.4/ at 3.20 lakh units |

with 40,022 units in the same
month last year.
ta Kirloskar Motor
(TKM) also has maintained
its sales momentum and re-
corded a growth of around
three per cent y-o-y in June
2025 by selling 26,453 units
in the domestic market as
compared with 25,752 units
inthe same month lastyear. |
‘Windsor’ electric  car
maker JSW MG Motor India
reported monthly sales of
5,829 units in June 2025, re-
gistering a growth of 21 per
cent y-0-y. In the two-wheel-
ers segment, ‘Apache’ maker,
TVS Motor Company repor-
ted domestic sales growth of
10 per cent y-0-y to 2,81,012
units last month as com-
pared with 2,55,734 units in
June 2024.
Enfield reported

. dispatches of 76,957 tmits in

June, a jump of 16 per cent y-
o-y as compared with 66,117
units in the corresponding
month last year.

Bajaj Auto reported a de-
cline of 16 per cent y-0-y in
its domestic dispatches to
1,49,317 units in June as
com]

pared with 177,207
units in June 2024. /
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Geopolitical tensions, uncertainty
over tariffs to hit auto demand

IN THE SLOW LANE. Decrease in lending rates, reduction in EMIs fail to boost sentiment

Jiz = =
Aroosa Ahmed
Mumbai

India-Pakistan conflict and
continuing uncertainty over
tariffs are impacting passen-
ger vehicle (PV) demand and
consumer sentiments in the
automobile segment.
According to automobile
dealers, despite a decrease in
the lending rates and reduc-
tion in EMIS, there has been
no substantial increase in
consumer sentiment with re-
gard to purchase of cars.
“The tariff disturbed the
domestic automobile mar-

ket. The sales numbers are
being worked out but it ap-
pears not to be a steady
month. We are yet to see a
direct impact of the loweri

of income tax. However, wi

the stock markets doing well,

we are hopeful that the senti-

ments will soon pick up and
translate into an increase in
sales,” CS Vi , Pres-
ident, Federation of Auto-
mobile Dealers Association
(FADA), told businessline.

PV wholesales (dispatches
to dealers) in the domestic
market declined 6.4 per cent
year on year to around 3.20
lakh units in June compared
with 3.42 lakh units in June
2024, according to industry
sources.

dampened due to extreme

‘. heat, early and late rainfall in

areas across the country.
Overall, this year will be a
year for the industry,”

-said Manish Raj Singhania,
Chairman

of Research &
Academy, FADA.

FESTIVAL SEASON
Dealers are expecting PV
sales to pick up in the festive

season.

“The decrease in sales is
nothappeningatanalarming
rate. With good monsoon,
we are anticipating a pick up
in demand for PVs during the
festival season,” said Rajesh

- Mehta,an automobile dealer/
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Daimler’s new commercial vehicles to help
raise market share in shallow mines segment

Our Bureau

| Chennai

With the launch of a new

. range of heavy-duty mining

vehicles. on Wednesday,
BharatBenz to in-
creaseits market share in the
shallow mine segment (up to
SOmdepth) beyondSOper

| Truck AG said. He did not
! | specify the numbers.

The mining truck market
businessline.

mmﬂ«:nwwmﬂfy'
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ﬁtrmdusmﬂnwadqnim
advertisement before responding to any
published in this newspaper. THG
PUBLISHING PVT LTD, the Publisher &

&

advertiser or for any of the advertiser’s T

MORE TORQUE. Satyakam Arya, MD and CEO, Daimler India
Commercial Vehicles, at the launch of new construction and
mining vehicles at the Oragadam factory near Chennai suor srosH

sizeisrwghiyarmmds,ooo
units a year. This includes

ness pillars. Many fleets are
8-10 years old and reaching
end-of-life, creating a major

replacement cycle,” Arya
said. The company will con-
sider exports after reaching
certain volumes, and one
destination is Indonesia, he
added.

India’s mining and con-
struction equipment sector
is projected to more than
double to $45 billion by 2030
from $16 billion.

DICV launched the all-

‘new BharatBenz Construc-

tion and Mining range com-
their HX and

series models. The
heavy-duty truck series dir-
ectly addresses the critical |
needforrehable,high— -

mission (AMT) transmls-

sion, proven
over a million vehicles glob—

volume but the company will
localise it on attaining a crit-
ical mass. The AMT aims to
reduce driver effort by 40 per
cent. DICV’s 28 tonne
budget variant of the new
launch is priced at ¥56 lakh
(HX) while the 35 tonne
vehicle is priced at %65 lakh

(Torgshift). /‘
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‘Dealer sentiment for July tilted
towards slowdown: FADA

SPEED BREAKERS. Agrarian tailwinds, rare-earth shortages, US tariff concerns to impact

=
S Ronendra Singh
New Delhi

Evolving geopolitical ten-
sions and potential spill over
from the US tariff measures
warrant  vigilant supply-
chain management and
could temper consumer sen-
timent, Federation of Auto-
mobile Dealers Associations

(FADA) said on Monday.

Also, challe in
rarc-carth materials have
stalled component produc-
tion, further

supply and retail volumes, it
said.

“As we enter July, dealer
sentiment appears tilted to-
wards slowdown — flat and
de-growth expectations
(42.8 per cent and 26.1 per
cent) exceed growth fore-
casts (31.1 per cent). Simil-
arly, booking-pipeline trac-
tion remains uneven — only
21 per cent of two-wheeler
(2W), 38 per cent of passen-
ger vehicle (PV) and 32 per

Bumpy road

_Category lne?5  june2d YoY%
Passenger Vehicles 297,722 290593 245
Two-Wheelers 1446387 1381,040 473
Three-Wheelers 1,00625 94326  6.68
Commercial Vehicle 73,367 68,825 6.60
Tractor 71214 71,047 868
Total 2003873 19,1354 484
Source: FADA Research

cent of commercial vehicle
(CV) dealers report healthy
enquiry flows,” CS Vignesh-
war, President, FADA, said
while sharing the monthly
retail sales data.

In the 2W arena, early
monsoon showers and re-
newed rural activity have
spurred interest, yet heavy
rainfall, variant shortages
and price increases effective
July are moderating conver-
sions, he said.

“PV faces high-base ef-
fects, limited new-model
launches and tight financing,
offset in part by festival plan-
ning and fresh incentive

schemes. CV continues to

with muted infra-
structure demand, higher
ownership costs from new
taxation and mandatory AC-
cabin norms, even as exten-
ded order pipelines provide
some relief,” Vigneshwar
said.

MIXED BAG IN JULY
Overall, July is likely to wit-
ness mixed fortunes —
driven by agrarian tailwinds
and school , yet
by seasonal head-
winds, elevated price-points
and liquidity constraints, he
added.

On monthly retail sales,
the industry body shared
that PV sales grew 2.45 per
cent to 2,97,722 units in June_
as compared with 2,90,593
units in the corresponding
month last year. “Some deal-
ers indicated that certain PV
makers have introduced
compulsory billing proced-
ures such as automatic
wholesale debits, to meet
volume targets; inventory
consequen stands at
around 55 June, thus,
painted a picture of modest
but steadfast PV perform-
ance amid varied market
cues,” Vigneshwar said.

Smlarly, 2W sales grew
around cent to
1446387 units (13,81,040
units). On 2W, the FADA
President said that rising EV
penetration also shaped buy-
ing patterns. “Overall, June
demonstrated a resilient
two-wheeler  performance
amid mixed market signals,”

he said.
7
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Daimler Trucks increasing focus on India
for both domestic and export markets

TE mqa Simhan
Chennai

German auto major Daimler
Truck is increasing its focus
on India not only for export
of its vehicles, but as a major
sourcing destination and for
developing new products.
The company also expects
the India-EU trade agree-
ment to boost exports from
the country.

“One concrete example is
that, although a new seg-
mentation was only formed
earlier this year, the com-
pany plans to develop a me-
dium-duty driver cabin with
a single team in India. Previ-
ously, this cabin would have
been d Iy'in
Germany, Brazil and India,”
said Achim Puchert, Member
of the Board of Management,
responsible for Mercedes-

Trucks and
BhamtBenz.
“In the future, we will also

Daimler India
Commercial
Vehicles has
produced more
than 2.5 lakh trucks
and buses, which
are sold within
India and exported
to more than

60 countries

produce that cabin in. two
plants only instead of three.
This is one example of our
new speed of execution. We
identify and immediately act
on opportunities commg
from our new global scope,”

he said at the company’s
Capital Market Day 2025, in
Charlotte, North Carolina,
US on Tuesday.

COST REDUCTION

“In India, as a new region, we
will leverage our manufac-
turing footprint, as well as
logistics and supply chain
components for scale and
cost efficiency.. India
provides a huge scale and
cost reduction potential. Itis
strategically important for
cost competitiveness with
R&D, manufacturing and lo-
gistics,” he said.

Daimler India Commer-
cial Vehicles has been in busi-
ness for 13 years and in that
short period of time, has pro-
duced more than 2.5 lakh
trucks and buses, which are
sold within India and expor-
ted to more than 60
countries.

Eva Scherer, CFO & Mem-
ber of the Board of Manage-
ment, said India represents a

strategic long-term oppor-
tunity.

“There, we are leveraging
domestic volume to build a
foundation for profitable ex-

While still

m the potential EU-India

agreement could accel-

erate thxs opportunity for
us,” she added.

Karin Radstrom, Presid-
ent & CEO, Daimler Truck
Holdi?_g ﬂ;Gl,uglld, “India is
one X -imy op-
portunities. Loi:afmscale
opens export opportunities
with a target of over 60,
units by 2030.”

of papericompany be
heid in any manner
whatsoever for any claims andjor damages
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counters Maruti on relief

Industry divide complicates govt's efforts to finalise new fuel-efficiency norms |

g

New Delhi, 13
- it e CAFE norms?

mmﬁmumumww A ol
(CAFE) norms, mﬂmwm dioxide emission limits (in
cars, Mahindra & Mahindra (M&M) has gmmSperlt{lomm)for
hit back. Small cars account for over half of v autumakers fleets,
carbon dioxide (CO2) emissions from all effectively pushing them
passenger vehicles (PVs) in India, and giving to improve fuel efficiency
them relief from the upcoming CAFE norms A and shift to cleaner
competitiveness, Mahindra & Mahindra has norms are currently in
told the Ministry of Road Transport and force. CAFE-IIl and
Highways, it is learnt. CAFE-IV regulations are

- M&M's July o letter to the ministry, in ﬁdreduledtot;eﬁw
Tesponse to the relief sought by MSIL under implemented een
the CAFE-IIl and CAFE-IV : RC—— April 2027 and April 2037
gowing 1ift between MSI and vl Maruti’s arguments M&M’s letter to ministry
mmﬁ,mmmﬁfm ® Small cars emit less COz per person ®53% of CO2 emissions in industry are

. According to sources, the Bureau of COmpared to farger vehicles from PVs, which make up 60% of market
Energy Efficienc (BEE), under the Ministry ¥ Resource effidency: Use fewer materials * Relief will stall progress, delay EV
of Power, is in the final stages of drafting  and less fuel adoption, innovation, and dimate goals

mmmmlvbm'mwm ® Affordable transport: Critical for popula- | # Less innovation in small cars can reduce India's
tion segments dependent on two-wheelers auto industry's global leverage after FTA

mnndApﬂIm 2 grams per kilometre) for automakers’ fleets, under 4 metres in length and with engine ca-
Earlier this month, MSIL Chairman effectively pushing manufacturers to im- pacities of up to 1,200 cc (petrol) or 1,500 cc
R CBhargava had said small cars emit less per prove fuel efficiency and adopt cleaner tech- (diesel) — a definition that also includes
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} e
Worth$1.3bin

$946
i mﬂliom,en;l}udingq}}l;ﬂsandmao-
cording to Grant Thornton Bharat's
Q2 Automotive Dealtracker.
Asperthereport, the deal values de-
| clined 86% quarter-on-guarter
{QoQ);hnwemﬂmw—doublsdemnpa-\
red to Q2 2024,

| h'u‘l;?isinﬂiwhasadaarpimtt?tward
igher-value transactions, and it also
translated into a notable jump in av-
erage deal size — from $17 million to
$34million,” thereport stated.
The quarter’s activity was led by au-
segments,
| cuson scalable, tech-driven mobility
solutions. Electric vehicles (EVs) re-
mained the largest driver, accounting
1;;;134% of ?;lvulumandas% of
Asper the report, shiftingglobal tra-
de dynamies, evolving domestic poli-
ciss,andheightmedmmtarappeﬂte
for innovation and clean mobility, In-
dia’s auto continues to trans-
ition toward a more sustainable and
competitive p
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EV MAKER'S BOYCOTT TAKES TOLL WITH NET INCOME DOWN 71%

Teslas 02 Sales Fall 13% on

New York: Sales of Tesla electric
cars fell sharply in the last three

months as boycotts over Elon

Musk's political views continue to
keepbuyersaway, a significant deve-
lopment given expectations that an-
ger with the company's billionaire
CEO would have faded by now.

'I‘hecompanynla;;—

plunge in sales on esd:
another sign that Musk's embrace of
US President Donald Trump and far-
right politicians in Europe has had a
deep and enduring hit to Tesla's
brand appeal.

of this year, net incomefell 71%.
Sales fell to 384,122 in April through
June, down from 443,956 in the same
period last year. During this period,
Musk formally left the Trump admi-
nistration as a cost-cutting czar and
hopes rose that sales would recover:
Salesof the Models 8 and Y totalled
378,728, above the estimate of 356,000
from Wall Street Tesla sha-
resroseabout1.5% inearly trading.
Tesla is also facing stiff competition
from other electric especial-
ly in Europe where China's BYD has
takenabiteout of its marketshare,
Musk has acknowledged that his

um-
443956 inthe ve hurt the company:
sameperiod But he attributed

last year much of the sales
plunge to customers
holding off while they waited for new
versions of Tesla's best selling Model
Y, and recently predicted amajor tur-
naround in sales.
Thenew figures come as the compa-
ny is focusing less on coming out
with newmodels and moreonrobots,

ferrying passengers
utanyonebehind the wheel. AP

A FIRST FOR 2025
Tesla’s China
Shipmentsin
June Increase

Tesla saw its first increase in vehicle
ddimiasﬁmmwmy

regulatory hurdles for its advanced
driver-assistance features.

The car manufacturer delivered
71,599 units ﬂ'omtheplantin.hnm,

71,599 units
inJune,

a0.8% the electric vehicle

pioneer in China,
increase where it's naviga-
on-year ting a

price war. The gove:mmam
month unveiled new guidelines
that could pave the way for further
deployment of Tesla’s more advan-
ced driver assistance programs, po-
tential];yuﬂaringamzcialcompett
tive edge in a market that increa-
singly prioritises intelligent vehi- |
cle technology. Bloomberg A

L T T A T T T T AT O
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Japan to invest up to $400 million in
India’s EV, battery, recychng sectors

Allhhlnkl.ﬂ
New Delhi

In a significant geopolitical
and economic manoeuvre,
Japan is lining up invest-
ments of 5100-400 million
(¥860-3,500 crore) in India’s
electric vehicle, battery and
recycling sectors, multiple
sources present in trade
ings held over the past

two days told businessline,
Over the past 48 hours,
senior Japanese government
officials, top brass from lead-

even PE firms held a flurry of
highlevel, closed-door

battery firms
and recyclers. Nearly 70
companies across the two
The move is part of Ja-
pan’s strategy to loosen Chi-
na’s 1d over global
supply chains of lithium-ion
batteries, critical minerals
and rare earth magnets — es-
sential materials for clean-
tech and EV revolution.
People present at the
trade talks said the Japanese
trade and investment agen-
cies are actively scouting for
Indian partners in EV manu-
facturing, cell production,
mineral processing and re-
cycling ventures.

L .

The move is part of Japan’s -
strategy to dismantle China’s
stranglehold

were dlsmssed, too, with
some private equity players
from Japan also present.

STRATEGIC MGVE

ies, positioning

pivotal player in Asm’s al-
ternative supply chain mat-
rix. S ic investments
a:ebemgexploredtoo.

The Quad recently re-
leased a joint statement stat-
ing the grouping was “deeply
concerned” about ﬂm “ab-

chluns, specnﬁca?lyeyfor crit-

AtttheIhimeeﬁng,one
of the Japanese companies
Was open to ips in
recycling catalytic convert-
ers (they clean the exhaust
fumes in internal combus-
tion engine vehicles), which
would give access to plat-

Suzuh’a:;ﬁc{'l‘ata,andbatmy—
makers and recyclers like At-
teroand Lohum. ,

Tata Capital was also
present while conglomerates
included the likes of Ved-
anta,

Japanese officials were
scheduled to visit Lohum’s
facilityin Uttar Pradesh.

Attero CEO and " Co-
Founder Nitin Gupta told

“Current geo-
politics create si top-
portunities for India and Ja-
pan to collaborate on critical
minerals and rare earth

oY GMMW: q-n“‘:
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Indla S EV Dream in a Slow Lane
as 90% Cars Still Runon ICE

CARMAKERS HEDGE THEIR BETS Nine out of 10 cars sold in flrst half of 2025runon mternal combustion engines

Lijee Ntlllp

Mumbai: The electric dream isali-
ve, with glitzy EV launches and a
loud government push, but India’s
bumper-to-bumper traffic remains
largely fossil-fuelled. Nine out of 10
cars sold in the first half of 2025
run on internal combustion engi-
nes(ICEs).

While the government has set an
ambitious target for electric vehi-
cles to make up 30% of all passeng-
. ervehicle sales by 2030, carmakers
are hedging their bets, undersco-
ring the wide gap between policy
ambitions and market reality.

Maruti Suzuki, India’s largest
carmaker, sold 87% ICE vehicles —
those run on petrol, diesel and
CNG — in the Janhuary-June pe-
riod, with hybrid and mild hybrid
EVsmakingup theremaining13%,
data collated by market researcher
Jato Dynamics showed.

The ICE share of Mahindra & Ma-
- hindra, which currently sellsthree

EV models in the country and has
several more lined up, was 93% du-
ring the period while Kia posted
near100% ICE sales,

Clearly, the electric transition re-
‘mainsaspirational formostplayers,
asconsumersstay anchored tofami-
liar, affordable technologies and re-
main reluctant tomake the switch.

“This is the nature of transitio-
n—it’'s gradual, uncertain, and
complex,” said a senior official of a

Delhi-based car

- company who re-
Electric quested not to be
transition identified. By 2030,
remains however, electric
aspirational and hybrid vehi-
for most cles w]sﬂ;s account
players, as for at t 30-40%
consumers of the market —a
stayanchored big leap from the
to familiar & current under
affordabie 10%, he added.
technologies Even Tata Mo-
tors, the market le-
ader in electric cars, sold 88% ICE
vehicles in the first half. A spoke-
spersonsaid thefirm’s multi-power-
train strategy spanning petrol, die-
sel, CNG, and electric is “about gi-
ving consumers the power of choice
while preparing for future shifts,”
Only two manufacturers bucked

the trend. Toyota, with a diversifi-
edapproach, saw55% of salescome

from combustion engines, balan-
ced by 29% hybrids and 16% mild
hybrids. JSWMG Motor went all-in
on electric, targeting urban buyers
willingto pay premium prices. Asa
result, 81% of its sales came from
battery electric vehicles (BEVs).
The government isplaying its part,
continuing to offer FAME II (Faster
Adoption and Manufacturing of
Electric Vehicles) subsidies and
pushingstricter emission norms.
Yet, according to Ravi Bhatia, pre-

sident of Jato Dynamics, price sen-
sitivity and “charging anxiety”
among consumers keep EVs large-
ly confined to metro corridors.
India’s automotive landscape is
not just vast, but deeply varied. Ur-
ban buyers prioritise convenience,
while rural customers focus on af-
fordability and durability. Somere-
gions are seeing growing EV in-
frastructure, while others still
struggle with basie electrification.
That's why carmakers aren’t put-

ting all their eggs in one basket,
Bhatia explained.

CNG is gaining popularity in ur-
ban and semi-urban areasforitslo-
wer running costs. Diesel has lost
its popularity but continues to do-
minate high-mileage segments
such as SUVs. Petrol remains the
most widely accessible fuel.

Meanwhile, EVs are making qui-
et but steady inroads as infrastruc-
ture begins to improve.

India’s auto market could reach
7.5 million units by 2030, with elec-
trie and hybrid vehicles expected
to capture a 30-40% share,

Tata Motors has committed
¥33,000-35,000 crore toward its pas-
sengerand EVbusinessesfrom FY26
to FY30 to drive product-led growth,
ineluding seven all-new nameplates
and 23 model updates across ICE,
CNG and electric segments.

As BS7 emission norms loom and
global supply chains shift toward
electrification, manufacturers are
carefully balancing immediate con-
sumer demand with long-term regu-
latory pressures. The question is no
longer if the transition will happen,
butwhich companies willsurvivethe
journey, industry executives said.
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Over 60% of all
3-Wheelers sold
_in June are EVs

Times News NETWORK

i Chennai: Electric vehicle
! penetration in three whee-

: lerretailshit60.2% in June

i 2025, up from 55.5% in the
i year-agomonth.

: According to the latest
! autoretaildatafrom the Fe-
i deration of Indian Auto-
i mobile Manufacturers, EV

i penetration in two wheeler

! retails hit 7.3% in June, up

i from just under 6% in the

i yearagoperiod.

: EV sales hit 4.4% of car
i and SUV retails in June, up
i from 2.5% in the year ago
i month. In trucks and buses,
i EV sales were16%, up from
O.B%inﬂaeyearagomonth.

: Overall, autoretails sta-
: yed in the green line this
! June although the sales
growth is modest. Two

wheelers were up 4.7%,
three wheelers nearly 7%,
passenger vehicles 2.5%, :
tractors nearly 9% and !
commercial vehicles6.6%.

Driven by uptick in in-
frastructure projects, const-
ruction equipment retails
were up 55% in June. Total
auto sales were up nearly 5%
at just over 2 million units
compared to L9 million units
inyearagoperiod. Yeartoda-
te, the total sales are 6.5 mil- :
lion units up nearly 5% from :
6.2millionunitsinJune2024. :
said Fada president C S Vig-
neshwar: “Early monsoon :

rains and rising EV penet- :

ration shaped buying pat-
terns in two wheelers, whi-
le in passenger vehicles, in-
centive schemes and fresh
bookings lent support.” H

In June, EV share in |
two, three wheelersand PV

retails came close to inflec- :

tion point, say auto experts.



The Times of India, 9 July 2025

. Eifsale529%to
'L8L units in June: FADA

Mumhni:Ehctﬂcvehide{EV)
sales in India rose 28.6% to
|1.m.M1mjisin.hmewerthe
year-ago period, driven by mas-
fsivejmnpme-pamenwvah}
cle volumes, Federation of An-
dlmnbileDeam Association
(FADA) said in a statement on
Tuesday. Electric passenger ve-
hicle sales, as per FADA data,
stood at13,178 units in the previ-
ous month compared to 7,323 e-
PVs in June 2024, registering a
sharp increase of nearly 80%
year-on-year, =
| The e-passenger vehicles’
' share in the overall electric ve-
- hicle market shot up to 4.4% in
| June 2025 from 2.5% in June
2024, it said.
Electric three-wheeler vol-

umes during the month under
review were recorded at 60,559
units, up 15.8% from 52,302
units in the same month last
year. The ethree-wheeler seg-
ment, as per FADA data, roseto
60.2% in the total EVs demand
in June 2025 against 55.4% in
the period a year earlier:
Electric two-wheeler retail
sales during June 25 surged
3L.7% at 105,355 units as against
80,003 etwo-wheelers retailed
in June 2024, the automobile
dealers’ body said. Electric
commercial vehicle retail sales
for the period under review
‘was seen at 1,146 units as com-
pared to515 units in June 2024, a
growth of 122.5% year-on- year,
FADA said. acencies /
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z TAFE reaches settlement with US’ AGCO, -
will retain Massey Ferguson brand in India

Our Bureau
Chennai

Tractor industry giant Tract-
ors and Farm Equipment Ltd
(TAFE) has reached a settle-
ment with American agricul-
mrenmcinneryﬁrmAGCO
on all issues relating to
branding, shareholding and
corporate governance.
According to a statement
from TAFE, under the settle-
ment, the ownership of Mas-
sey Ferguson brand will rest
with TAFE as the sole and ex-
clusive owner for India,
Nepal and Bhutan,

SHARE BUY BACK

Further, TAFE will buy back
AGCO’s 20.7 per cent stake
in TAFE for a consideration
of $260 million. This will
make TAFE a wholly-owned

TAFE will buy back AGCO’s
shares in TAFE, which is

20.7 per cent of its equity, for
$260 million

subsidiary of the Amalgama-
tions .

On the other hand, TAFE
will retain its 16.3 per cent
shareholding in AGCO and
not exceed it, while particip-
ating in AGCO’s future buy-
back

Pprogrammes.

“TAFE will remain a long-
term investor in AGCO
through planned periodic in-
teractions with AGCO lead-
ership,” the TAFE statement
said. “All ongoing legal pro-

ceedings will be irrevocably
and unconditionally with-
drawn. A consent decree will
be sought in the three suits
be-
fore the Mokoas  Figh
Court,” the statement said.

TAFE-AGCO DISPUTE
The dispute between TAFE
and AGCO, which dates back
to April 2024, escalated in
September 2024, when
AGCO announced the ter-
mination of its
with TAFE, including the
brand licence for Massey
Ferguson. In response to
this, TAFE filed a contempt
petition, claiming that AG-
CO’s action violated previ-
ous court orders. -

“As we step into a new era
in TAFE’s growth story,
recognise and dxensi:y the

long partnership we've had
with AGCO, and continue to
support AGCO as an en-
gaged shareholder,” Mallika
Srinivasan, Chairman and
Managing Director, TAFE,
said.“’I‘AFEandMasseyFer—
guson have been synonym-
ous in the minds of the In-
dian customers for over 65
years. We re-dedicate our
commitment to the trans-
formation of Indian agricul-
ture through our innovative
products, solutions and ser-
vice to the farming com-
munity in India.” she added.

The agreements will be ef-
fective after both parties
complete certain govern-
mental and other

“in India relating to

repur-
chase of the shares held by
AGCO in TAFE. AGCO will
also file the with

the US SEQ_. /{
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Af

up 10 per cent to 1,21,613
units as against 1,10,348 in
the same month last year,

healthy agricultural activity,

On an upward trajectory

I - 20000
l 0
June 2025

said a report from Anand
Rathi Research. Rural mar-
kets, the monsoon, rabi out-
put, cash flow, better interest
rates and higher disposable
incomes, thanks to tax cuts,
would improve momentum,
itadded.

JULY TO BE BETTER

Veejay Nakra, President - .

Farm Equipment Business,
& Mahindra, in a

release said record foodgrain

_production — e

rice, wheat and s —
coupled with various govern-
ment initiatives to improve
farmer income are expected
to augur well for tractor de-
mand in the coming months.
“In the exports market, we
have sold 1,623 tractors, a
of 13 per cent over

Tast year,” he said. “We have
sold 51,769 tractors in the

er 8 months, tractor sales top 1lakh units in

June on good farm activity as rains arrive early

domestic market during
June, a growth of 13 per cent
over last year” said the
release.

A statement by Escorts
Kubota said that timely ar-
rival of South-West mon-
soon, improvement in sown
area for the kharif crops and |
announcement of higher
minimum support prices by
the t for the

season have collect-
ively helped uplift farmers’
sentiment.

“Moving forward with
prediction of above-normal
monsoon,  higher water
reservoir levels, anticipated
record kharif harvest and
resultant improved liquidity
conditions in rural markets,
the industry will continue to
growin therest of the year as
well,” the statement said.

Escorts Kubota 'sold
11,498 tractors in June
(11,245 tractors), a 2.2 per

cent growth, it added. /
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H&H Alummlum invests X150 crore in

]
" Avinash Nair '
Ahmedabad

minium Pvt Ltd has set up
India’s largest aluminium
solar frame manufacturing
plant at Rajkot on an invest-
ment of ¥150 crore to manu-

for solar modules. Interest-
ingly, the company will oper-
ate the plant with a produc-
tion line imported from
China.

The plant, with 24,000
| tonnes per annum capacity,
| was i ted by Gujarat
BJP president and Union Jal
Shakti Minister CR Patil at
an event in Ahmedabad on
Friday.
|  “The trial production of
\ the plant, spread over 28,000
r
\
|

sqmat Chibhda village, com-
menced in June 2025, and is
| to start commer-
| cial production within the
| next one month. At full capa-
city, the plant will be able to
| support sales of X700-750

crore per annum,” said Ut-
tam Patel, Director of H&H
Alyminium Pvt Ltd.

“Qur - initial target is to
meet the quality provided by
China. Pricing and quality
were the two major reasons
why indigenous production
of “aluminium frames for
solar modules did not pick
upinIndia,” he said.

“The quality (of domestic

ction) is not on par
with that of China,” said Pa-
tel.

When asked if the com-

pany was relying on indigen- |

ous technology for manufac-

i the  aluminium
frames, he said: “The large
machinery needed for this
plant is being imported from
China. These machineries
are not manufactured in In-
dia. The entire production
line has -been imported,
which includes aluminium
extrusion presses and anod-
isinglines.”

“Compared to India’s re-
quirement, this facility is
small. But will expand it

slowly,” the company official
said, adding that India has
been importing 90-95 per
cent of aluminium solar
panel frames.

ANTI-DUMPING DUTY

In September 2024, the gov-
ernment imposed an anti-
dumping duty for five years
on imports of anodised alu-
minium frames for solar

modules originating in or ex-

[ndia’s largest solar frame unit in Rajkot

ported from China. The anti-
dumping duty ranges from
$403 to $577 per tonne, and
is imposed on imports from
specified Chinese producers
or exporters and any other
non-specified entities.

“This anti-dumping duty
came after we had bought
land and machinery for the
project. We knew the gov-
ernment would help,” Patel

remarked. /_:

o
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Got probes 34, OOO _crnon-BIS steel
- trade; Japan, Korea,, Chma under lens

Abhllhctl.lw

New Delhi

The Steel Ministry has been
apprised of irregularities in

quality in steel shipments
coming in from select mar-
kets, including Japan and
South Korea, apart from

At a recent
meeting, a W flagged a
= sharp increase in applica-
tions for bringing in non-
BlS-certified steel. Incident-
ally, rejections at the Min-
istry-level have also gone up,
with one in every four applic-
ations being turned down.
Many intermediaries were
making minor changes in de-
clarations to bypass quality
norms. These were mostly
nottrue, itwas found.
The ¥4,000 crore non-BIS
. steel import business (as per
industry estimates) is now
under detailed review, with
the Ministry set to tighten
scrutiny on incoming con-
| signments and approvals, in-
| cluding sourcing country
norms (from where the steel
| is sourced). “H imports
were reglsteredlghﬁe;m Jpa(;):an
i and Korea, which are not
devoid of quality concerns,”
it was mentioned duringa re-
view meeting, a Ministry offi-
cial said.
_ COMMITTEE FINDINGS
| Meeting participants poin-
| ted out “minor” variations in
chemical composition or

product measurements to

categorise offerings as a new
segment, thereby seeking

for “cheaper or
substandard” metal imports.

“It was also observed that -

imports were being carried
out with minor alteration in
steel grades to bypass BIS
standard requirements,” an
observation by the technical
committee noted.

In FY24, there were
23,301 applications (for im-
port of non-BIS steel), of
which 18,120 were cleared.
The rejection rate stood at 22
per cent, with 5,181 applica-
tions being rejected. On the
other hand, the applications
shot up to 15,645 in the first
six months of FY25, when
the influx from China and

imports hit, rices were
cheaper than pr&es
domestic market, nearly 34

per cent up on an annual

meant that there were 25 per

cent rejections (or 3,840 ap-

plications were shot down),
indicating that there was
heightened vigilance on such
shipments.

Larger steel players in In-
dia had raised objections to
such cheaper imports skew-

ing domestic market dynam-
ics, post which quality con-
trol and traceability norms
were upped on imports.

In the country, steel inter-
mediaries or importers apply
on the SIMS portal seeking
import permission for non-
BIS grades, where all details
like chemical properties,
type and other information
are provided. Applications
are required to be submitted |
for six months’ intended

quantity, post which a call is
taken, ;

RELAXATION

However, the Ministry,
earlier thxs month, relaxed
quality control in part.Relax-
ations were on the condition
that if the steel

were loaded/shipped on or
before July 15, 2025, inter-
mediaries need not follow
norms on sourcing of steel.
This was done as a tempor-
ary relief to MSMEs for pre-
placed orders.

The BIS outlined 151
standards covering 1,376
steel grades under the Stee%
Minjstry’s Quality Contro

Orders. Typically, in India,
once a steel standard is for-
mulated by the Bureau of In-
dian- Standards and incor-
porated, adherence has to be
made to these norms. In case
formulation of new stand-
ards and incorporation into
QCO has not yet been done,
import has to be done by ob-

ining NoC from the Min-
istry of Steel. /
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LCVs from CAFE regulations

DEEPAK PATEL
New Delhi, 2july

The Indian automobile indus-
try has urged the Centre to
completely exempt N1 light
commercial vehicles (LCVs)
from the new Corporate Aver-
age Fuel Efficiency (CAFE)
norms that will come into
effectin April 2027, sourcestold
Business Standard.

This category of LCVs is
defined as goods-carrying

vehicles with a gross vehicle

weightnotexceedings.s

tonnes.

Atotal466.623N1veh1cles
were sold in India in FY25,
marking a 5.81 per cent yeat-
on-year (Yo-Y) decline, accord-

the next two phe
regulations — CAFE-3 and
CAFE-4.

These are scheduled to
come into effect from April
2027. Each phase is expected
to remain applicable for a
five-year period, stretching
the regulatory horizon to
March 2037.

Last month, the Siam
made a formal submission to
the central government
requesting a complete exemp-
tion for N1 category vehicles
from the upcoming fuel effi-

What Siam said

m N1 vehicle sales are
declining despite
post-Covid recovery

® Frequent regulatory
changes have sharply
raised ownership costs
of N1vehicles

= Most N1 buyers have
low-income, self-
employed driver-owners

& N1 vehicles contribute
just 1.7% to transport
GHG emissions

® I[mposing CAFE norms on
N1 vehides would hurt
livelihoods, yield little
benefit

introduction of real driving
emissions (BS 6.2) in 2023 and

‘Siam urges govt to fully exempt
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A bittersweet Ql for economy

SHRMERORA ILLUSTRATION: BINAY SINHA mﬂom
NEWDEH,Z]W T |1 |v ¥ UM
i et I : 4 QIFY26 GDP growth
| The April to June quarter (QiFY26) has projection (In %)
! been an uneven period for mm?:mi; HSBC 687
o S . s i Over 65 .
private capex hitting a rough patch, even e - Q4FY25*
as the farm sector and services like India Ratings 6-6.5
transport and construction have picked IDFCFirst 6-6.5
up pace along with government capex. * Actials Soifoa BS
While the spike in global uncertainties
as well as unseasonal rains and an early . What's hot Mﬂt‘smﬂ:

monsoon have hurt industrial output,

headwinds and though rural demand is Farm output ' ¥ P

m@m&m ) = Govt capex private capex
They expect Q1 GDP growth to beinthe ‘

range of 6-7 per cent, roughly in line with Paras Jasrai, associate director, India “Below normal temperatures during

the 6.5 per cent uptick recorded in the
. same quarter of FY25, but slower than the
{ 7.4 per cent growth for the preceding
Jﬁg estimated by the National
Statistics Office (NSO). The NSO will re-
lease national income numbers for the
quarter at the end of August.

10 per cent higher this following a
@op;rmtﬂhaﬂesr. (e mgh:Apﬂi."saidJagni. Turn to Page 6 p

= o

: /ﬁblttersweet Q1 for economy

first halfof June, the southwest

sharp slowdown. Growth in Q1
has moreorlessbeensimilar (6-
6.5percent)towhat it wasinthe
last year,” she posited.

makirti Joshi told Business

Standard that the services
sector, particularly transport
services are doing well as evi-
denced by E-way bills and rail
traffic. Growth in the construc-
tion sector during the quarter
wasalso good, whileinfrastruc-
tureand capital goods are doing
well owing to an uptick in gov-
ernment capex.

“Had it not been for the
uncertainty due to the tariff
war and unseasonal rainfall
but that dampened industrial
activity, growth during
Q1FY26 could have surely out-
paced growth in the corre-
Seng- sponding quarter of the
previous year. There is still a
chance that the economy may
have performed better this

lfketybasedmawﬂablem

“Two pivots are defining.
FY26 - from investment to con-
sumption, and within con-
sumption, from formal to
informal. A rise in government
spending is an added bonus,
focused not just on consump-
tion, but also capex. That said,
construction and financial ser-
vices were weaker than a
month ago,” argued the note
whose lead author is Pranjul
Bhandari, HSBC's chief econ-
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Steel Ministry may crack
down on substandard imports;
gives 15 days to clear stock

e
Abhishek Law
New Delhi

Malpractices in India’s steel
importshmmufaced,wt&l

traders allegedly sidestep-
ping BIS quality norms and

penal action, put-

there were 1,136 import ap-
plications for steel grades
that are neither internation-
ally recognised nor covered
under BIS standards. The
BIS has outlined 151 stand-
ards i 1,376 steel
grades under the Steel Min-
istry’s Quality Control Or-
ders (QCO).

TIGHTENING NORMS

A 15 to relaxation
window has been granted for
select shipments to come in;
or to clear old stock.

The Ministry has sought
“firm assurances” from lead-
ing domestic steel and stain-
less steelmakers “that no
price hikes will be effected
until December 20257,

In fact, calls have been

Post that, the QCOs come in
— finished product or in-
puts, every thing needs a BIS
. . certification,” said a second

official present in a meeting
with wvarious stakeholders,
held on Monday.

India used to import ap-
proximately 400,000 tonnes
of non-BIS-compliant steel
annually, valued at around
T4,200u'0reTﬁeasperindustry

sources.

made 'tmandanﬁinOcm—
i

ber last year for all non-BIS-
compliant steel imports to
receive prior approval from

GOVT‘SOBBERV_ATIONgf
The core issue, a Ministry of-
ficial said, was certification
requirements, particularly
for imports from Chinese
entering through Vietnam. It
was seen that most cast iron
(CI) and sramless steel im-
ports Vietnam are es-

an official said. .

In June, the Steel Ministry
expanded quality standards
for steel and steel
under QCO. It stated that in-
put materials — slabs, bil-
lets, or hot-rolled coils that
are used to thﬂmake msmm
fied steel in -

—-alsoneedﬁxmre
therelcmeISstandm'd.
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March on automoblle PLI: Ministry

SRonondra Singh
New Delhi

The Centre has spent
329,576 crore until March
2025 and created over 44,987
job opportunities across the
automotive  value chain

The details came out while
reviewing the PLI scheme in
a meeting conducted by the
Ministry of Heavy Industries
(MHI). .

The amount spent is 70
per cent of the total invest-
ment outlay of ¥42,500 crore
projected for five years of the
scheme.

In terms of incentives, the
MHI has disbursed %322
crore till March 31, from the

ion of ¥336 crore.

The budget estimate for
FY26 was cut to X336 crore
from 3,150 crore last year.

SECTOR PUSH

Tata Motors, Mahindra &
, Ola Elec-
tric, Toyota Ktrloskar Motor,
Bajaj Auto, TVS Motor Com-
pany, Delphi-TVS Technolo-
gies, Bosch Automotive Elec-
tronics India, Sona BLW
Precision Forgings and Uno
Minda are some of the major
names who have got ap-

. provals for incentives for

their products under the PLI
scheme.

“Chaired areview meeting
with senior officials of the
Ministry of Heavy Industries
on the PLI-Auto Scheme...
Going forward, we are com-
mitted to regular i
workshops, faster claim dis-
bursals, and robust support
to stakeholders paving the
road for a self-reliant and

globally competitive auto

The amount
spent is 70%

of the total
investment outlay
of 42,500 crore
projected for five
years of the
scheme

sector,” HD Kumaraswamy,
Minister Of Heavy Indus-
tries and Steel, said in post
onX.

The scheme was launched

in September 2021 with
budgetary outlay of 25,938
crore for a period of five
years (FY22-23 to FY26-27),
to boost manufacturing of
advanced automotive tech-
nology (AAT) products.

The scheme helps to facil-
itate and promote deep loc-
alisation for AAT products
and enable creation of do-
mestic as well as global sup-
ply chain.

Itlsfocused On ZEro emis-
sion vehicles (ZEVs) — bat-
tery electric vehicles (BEVs)
and hydrogen fuel cell
vehicles.

The incentive under the
scheme is applicable from
FY22-23 to FY26-27 (five
years) and the disbursement
is applicable in the sub-

sequent financial year from
FYZ3-24t0FY27-28

" The PLI-auto scheme has
been. subdivided into the
champion original = equip-

ment manufacturer incent-
ive scheme and component
~hampion incentive scheme.

o
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