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AUTOMOTIVE INDUSTRY

Business Line, 22 May 2025

2

' Automotive component sector to clock

7-9%reve

===
Press Trust of India
Mumbai

The domestic automotive
component sector is expec-
ted to clock 7-9 per cent rev-
enue this fiscal,
driven by sustained demand
momentum from two-
wheelers and passenger
vehicles segments especially
* utility vehicles, which ac-
count for nearly half of the
overall revenue, Crisil said.
It also said that while a
moderate uptick in commer-
cial vehicles and tractors
sales (around 17 per cent

share) will provide an addi-
tional tailwind, the aftermar-
ket segment (15 per cent
ghare in revenue) is seen

ticking along steadily at 5-7

.pereem:. g

However, weak demand
for new vehicles in the US
and Europe , presents head-
winds. “Demand from auto-
motive OEMs, contributing
two-thirds of total revenue,
is expected to grow 8-9 per
cent this fiscal, with value
outpacing volume on rising
safety, emission and elec-
tronic content, especially in
PVs and 2Ws,” said Poonam
Upadhyay, Director, Crisil
Ratings.

The aftermarket segment

" will log a steady 6-7 per cent

growth, she said, adding ex-
port will moderate
to 7-8 per centamid weak de-
mand for internal combus-
tion engine vehicles and a de-
celeration in electric vehicle
adoption across the US and
Europe.

US CONTRIBUTION

The US, while contributing
around 5 per cent to total
revenue, commands a dom-
inant 28 per cent share of ex-
port earnings and is the fast-
est-growing auto component
market, said Crisil. The 25
per cent tariff planned by the

nue growth in FY26: Crisil

US can hurt companics heav- |
ily reliant on this geography,
as per the ratings agency. As
per Crisil, operating margins
are seen e at 12-12.5 per
cent, driven by growing
share of high-margin com-
ponents such as ADAS (ad-
vanced driver assistance sys-
tem) modules, infotainment
systems and advanced brak-
ing. A decline in input cost -
particularly of steel (45-50
per cent share in input
costs), aluminium (15-20 per
cent), and plastics (10-12 per
cent) - used for structural ri-
gidity, reducing vehicle
weight and for interiors will
support profitability. A
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ﬁBaj aj Auto takes the wheel
at KTM with €800-m deal

KICKSTARTING BUSINESS. Rescue package to save the Austrian br

Fr—
Aroosa Ahmed
Mumbai

‘In one of the largest acquisi-
tions of a global brand by an

| Indian company, Pune-based

two-wheeler maker Bajaj
Auto announced that it will
take majority control of fin-
ancially struggling Austrian
m manufacturer
KTM AG, through a €800
million rescue package.

KTM reportedly owed
more than €1 billion to 180
creditors. The company’s
2024 financials revealed that
revenue fell 29 per cent to
around €1.9 billion (down
from €2.7 billion in 2023),
and EBITDA collapsed to (=)
€300 million. KTM was sup-
posed to deposit €548 mil-
lion owed to debtors by May
23, failing which the com-
pany would have moved into
insolvency process. Bajaj
Auto, which already had a
37.5 per cent stake in the
Austrian company, therefore
decided to take over opera-
tions at KTM in a bid to keep
it afloat.

With the funding, Bajaj
Auto will move from being a
dormant minority investor

to a majority owner in the

DEBT DYNAMICS
© €200 million cash
already Infused by
Bajaj as shareholder
debt. This is being
funded in four

tranches of .

€50 million each via convertible bonds/loans

© Fresh €600 million debt to be provided to fund
payment of creditors’ quota. This includes €450 million
as a secured term loan by Bajaj to KTM; €150 million
as convertible bonds to be used for the balance

- amount of KTM’s creditors’ quota and restart costs

global KTM company. Bajaj
Auto also manufactures
KTM motorcyclesatits Pune
facility. In 2022, 3,70,000
KTM bikes were sold, of

quired J; Land Rover in
2008 for $2.3 billion; in 2016,
Mahindra’s subsidiary, Clas-
sic Legends, acquired the
iconic British motorcycle

and from insolvency

few years, we have witnessed
the premiumisation trend
grow across categories. The
majority control is a step in
the positive direction as it
will strengthen the brand’s
presence, especially in the
premiumisation league. This
will also help Bajaj Auto to
foray into global markets,”
said Manish Chowdhury,
Head of Research at StoxBox,
to businessline.

Following the approvals,
Bajaj Auto will initiate a re-
vamp of governance, includ-
ing reconstituting the board,
implementing measures to
widen the remit of the exist-
ing joint development pro-
gramme and exploring po-
tential and
collaborations to build long-

which 1,50,000 bikes were brand BSA; TVS Motor Com-  term value creation.
from India. In India, KTM - pany acquired British sport- KTM, earlier owned by the
has a network of more than ing  motorcycle brand  Pierer Mobility Group, is one
460 dealers. Norton Motorcycles in 2020  of the top brands in off-road
The company inked its for£16 million. motorcycles.
partnership with KTM mo- The brand is dominant in
torcycles in 2007, and had STRATEGIC MOVE competitive motorsport, in-
carlier stated thatbothcom- ~ Experts have pointed out cluding the Dakar Rally,
panieshave became strategic ~ that with the majority con- MXGP, and EnduroGP. In-
partners with the restruc-  trol in KTM AG, Bajaj Auto  terestingly, KTM has a joint
tured ownership. will position itself asaglobal ~ venture with CFMOTO, a
The majority stake acquis-  brand. Chinese motorcycle maker.
ition is one of the “Bajaj Auto taking over It not clear yet if Bajaj will
deals by an Indian auto- KTM is a fantastic move by  continue the ip
‘maker. Tata Motors Ltd ac-  the company. Over the last  with the Chinese bran N
< . W YT I TRt 3 - SRy T e
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‘"TaMo pushes for PV exports,
starts with Sri Lanka, Mauritius

GOING GLOBAL. Experts call the plan to expand international presence a strategic move

AroonAhmcd
Mumbal

Indian automaker Tata Mo-
tors is making a strong push
for the export of its passen-
ger vehicles (PVs) and has
already started sales in Sri
Lanka and Mauritius from
the fag-end of FY25 with its
internal combustion engin
(ICE) and electric vehicles
(EVs) respectively.

The carmaker will initially
focus on entering the right-
hand drive (RHD) interna-
tional markets, Currently,
the company’s PV exports
are negligible.

| “We have restarted our in-
I ternational export business
ambitions and have entered
Sri Lanka and Mauritius re-

“The strategy is to present
Tata Motors as a very youth-
ful, design-forward brand, as
we offer a fairly wide product

| range,” Vivek Srivatsa, Chief
Commercial Officer, Tata
Passenger Electric Mobility,
told businessline in a rece;yt
interaction.

RIGHT TURN. Tata Motors will initially focus on entering the

right-hand drive international markets revters

“Initially, we will go to the
RHD markets as we the
products available readily,
but going forward, we will go
to a wider set of countries as
well,” he said.

NEW ALTROZ
The will also ex-
port its recently-launched
Altroz facelift and plans to
position it as a key vehicle
product offering in the inter-
national market.

“Altroz is an international

product with the platform,

design and safety parameters
offering. We will be export-
ing the new Altroz,

There are international
markets where the bulk of
sales come from hatchbacks,
then markets where sales
come from EVs and SUVs.

“We offer a wide range of
products and can fine-tune
them accordingly and play
market by market. Earlier,
we were ing small
quantities to countries in-

presence,” added Srivatsa.
Experts have pointed out

Tata Motors' move toexpand
its international presence as
a strategic move,

STRATEGIC PUSH
“Exports were limited to In-
dica. Tata Motors learned

that technological |
ment is required in the

business to sustain in the in-
ternational market. That was

missing, _
"With JLR, the engineer-
ing. excellence has come
down to the Tata Motors’ PV
business, which is visible in
the launches. Further, post
Covid, the overall PV sales in
the domestic market have |.
seen a slowdown with satur-
ation in the entry-level seg-
ment. Tata Motors has the
correct vehicle portfolio for
the international market,
from low, medium to high
market. They have products
across categories and a wide-
spread portfolio compared
to other domestic players,”
Manish , Head of
Research at StoxBox, told

businessline. /




Business Line, 27 May 2025

e
Telangana clears Hyundai’s

plan to set up X8,528 crore
global R&D centre

Our Bureau

ment of 8,528 crore by
the Korean automobile ma-
jor Hyundai to set up a
Global Innovation Research
and Development Centre at
the National Investment
and Mamfamm‘ng
(NIMZ) in Zaheerabad,
Telangana.

TEST TRACK
A Ministerial Committee of
the State government, con-
stituted for promotion of in-
dustries in the State, form-
ally approved the proposed
investment at its meeting
held here on Sunday.

The proposed project
would come up in about 675
acres in the NIMZ. It will

Hyundai’s proposed project
will come up in about 675
acres in the NIMZ reuters

have an automotive test |
track, pilot line and proto- |
typing systems, among oth-
ers, according tom:)gﬂicial
sources.

Zaheerabad is also home
to Mahindra & Mahindra,
which has announced a
¥1,000 crore expansnon of

facﬂ:tytosetupanelecm/{

vehicle unit.
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'Fleenng hope-emg trucks

strike a note of caution. The

&7 iy

¥ ;;)/;'I'I"‘u’.j"'

® 9-95years: { IJ—J&Average | ®50%:Increase in im

Average fleetage | fleet age of

‘ Industry majors
| truck EMIs after i expect trucksalesto

uftruclslnpast | truclsbeforei transition fromBSIV |  bein mid-single digits

5years | 2020

toBSVistandards | this financial year

transition from BSIVto BS sistent shortage of skilled years. The fleet age isat its
VIstandards led toa 50 per drivers in the sector. peak now, which should

“Weanticipategrowthon  spurreplacements,” said

along with additional oper- the trucks this year, KM Balaji, CFO of Ashok
ational expenses and a per- especially after two softer Leyland. Turn to Page 6 p |
s

ZGovt policy shift a ghmmer
of hope for truck owners

He pointed to a robust rebound in the
bus segment, where sales rose from
53,000t064,000 unitsinjustayear, and

outperforming
pickups,” said Girish Wagh, executive mandates

director and head of commercial
vehicles, during the company's Q4
earnings call. Despite the cautious opti-
mism, truck owners remain wary.

'The transition from BS IV to BS VI
norms has substantially raised costs —

on fleet operations. Another factor

only gives us ¥3~4 lakh, while a new

. truck costs around T50 lakh. How can ~

webrldytha&tgap?“kulm



Business Standard, 28 May 2025




The Economic Times , 28 May 2025

All other companies |

see collectiverise
of 28% in numbers
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“Tata Motors enters Egypt

market with seven

e
Our Bureau
Mumbai

Tata Motors launched its
R emdrera i
Egypt a parmenship
with MM Group for Industry
and International Trade
(MTT), markingits entryinto
the North African market.

It introduced seven mod-
els, including the Tata Xenon
pickup, Ultra T.7 and T.9
trucks, Prima series heavy
vehicles and the LP 613 bus.

Asif Shamim, Head of In-
ternational Business for Tata
Motors Commercial
Vehicles, descﬁbeddli‘._% as
a Evotal market” by

expaqsion
and demand for reliable
transport solutions.

PIVOTAL MARKET

MTI, one of Egypt’s largest
distribution es with
over 40,000 points of sale,
will handle local distribution
and after-sales support
through seven strategically-

commercial vehicle models

i

Nt

> A

The pany has introduced
seven models in Egypt

located service centres.
Chief Executive Officer
Khaled Mahmoud said the
partnership represents a
milestone for Egypt’s trans-
portand logistics sector.
Tata Motors is offering ex-
tended warranties of up to
five or 1.5 lakh kms on

sub-1-tonne to 60-tonne ca-
pacity. The launch reflects
Tata Motors’ broader inter-
national expansion strategy
as the $44 billion com
seeks growth its
dominant position in India’s
commercial vehicle market.

v
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/VV ith Q4 loss doubling, auditors flag
viability of Ola Electricas a ‘going concern’

Jyotl Banthia
Aishwarya Kumar
Bengaluru

Ola Electric’s latest results
and disclosures show that
the company’s financial viab-
ilityis in question.

‘While the company’s aud-
itors BSR & Co LLP issued an
unqualified opinion on the
FY25 financial results, they
also flagged Ola Electric’s
ability to remain a going

Conceri.

CASH CRUNCH

The caution stems from neg-

ative operating cash flows of

2,391 crore during the year.
In response, the

ment said it remains confid-

ent about the company’s

continuity, citing i
cash reserves and pfm
business performance.

The auditors noted that

negative cash flow from op-
erations during the current

Widening losses (in crore)
Q4FYe Q4FY25

- Loss for the period 418

Revenue 1,598 611

Units sold 1.15 lakh units 51,375 units
year was primarily on ac-  per cent. The company holds
count of “continued operat-  ¥4,000 crore in cash and is
ing losses and lower-than- considering a 1,700 crore

expected growth in sales
volume, which require the
Group to consider mitigat-
ing circumstances, to sup-
port its operations and meet *
its continuing obligations”.

EARNINGS SLIDE
The losses of the Bengaluru-
based EV major widened 106
per cent in Q4 FY25 at Y862
crore compared to 418
crore in the same quarter of
the previous fiscal year.

The revenue from opera-
tions fell to ¥611 crore in Q4
from ¥1,598 crore, down 62

non—dihrt'rvedebtraise.
This comes ata time when

Ola Electric’s share price has

plunged more than 30 per

cent since listi

9, 2024, and is

centfromitsa!l—t:mehlghcf

¥157.53 registered on August
24,

SALES SLUMP

The company has dropped to
third in the e-scooter peck-
ing order with legacy players
TVS Motor Co. Ltd and Bajaj
Auto Ltd surging ahead.

Ola’s contemporary, Ather,

revenues in
ies fell to

reported
Q4. Ola’s
51,375 units from 1.15 lakh
units in Q4FY24. For FY25,
Ola Electric recorded total
deliveries of 3.59 lakh units,
up from 3.29 lakh in FY24.

For the full year ended
March 31, 2025, Ola Electric
Mobility Ltd reported a net
loss of ¥2,259 crore com-
pared to T1,587 crore in the
previous year.

The company’s consolid-
ated revenue from opera-
tions declined to 4,514
crore from ¥5,010 crore in
FY24, The shares of the com-
pany closed at ¥53.24, up by
0.60 per cent on the BSE. /
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* Battery-operated vehicles were common :
100+ years agn, but only a few still exist

I’ -cVehlcles Died

California: More than a century
before Tesla rolled out its first
cars, the Baker Electric Coupe
and the Riker Electric Roadster
rmbhddownAmemmnm
cars were so po-
pu]arthat,bratima,ahmnathu'd
of New York’s taxis wereelectric.
Butthoseeaﬂyebch’icvehﬂe&
Mpnmlosegmundtoaww&sa
of cars, like the Ford Model T, that
were cheaper and could more easi-
]ybereﬂldhdtwwwoﬂ-basedﬂl-
els that were becoming availal
axmmdﬂlecmmmlstmdby subsidies inthetax codeand that
federal tax incentives in the 1920s, their tax bill levels the playing fi-
the oil industry boomed —and so  eld that Democrats had had tilted in
did gasoline-powered cars. favor of one technology.
Thathistoryhaslargelybeenfor- A hundred years ago, lawmakers
gotten, and almost all of the early ahopnithedrﬂ:umbsmﬂnemh
electric cars have disappeared so —andcamedownonthesideof oil.

many have no idea that they even gy Department noted on a timeli-
. existed. A few specimens are in neonits website that electric cars
musetims and private collections, “allbutdisappeared by1935.”
including a fully restored Baker  The triumph of internalqom-
Electricthat Jay Lenokeepsinhis bustion made
sprawling California garage. velamibletqthemmami
Leno’s ancient electric carhasa helped power the U.S. economy. It
wooden frame and 36-inch rubber alsoled to deadly urban air pollu-
wheels. It looks like a stagecoach, tion and has been a major cause
but it is propelled by electric mo- crfclhnamcha.ngs.

Phe car may be a novelty, but it wing quickly in most of the rest

of world, increasing 35% in Chi-
nainﬂmﬁratﬂmrmmthsofthe

- ding

firm. But in the United States, sa-
les were upa more modest 11% in
ﬂ:aﬂrstthreemonthsofﬂﬂﬂﬁ,w
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Steel M]mstry plans to spend

" %8,000-10,000 cr torevive
Visvesvaraya Iron & Steel’

= 1
Our Bureau
New Delhi

The Steel Ministry will re-
vive the Vi Iron
and Steel Plant (VISL) at
Bhadravati ata cost of nearly
¥8,000-¥10,000 crore. Loc-
ated 260 km north-west of
Bengaluru, the VISL plant is
currentlyapartoftheSwd

(SAIL ,gelargestPSEsteel

Report
(DPR) b‘orthergvtvalofVISL

rently being prepared,

and will be completed within
the next two months,

Once the DPR is finalised,

subsequent procedures, in-
' and

k, will move for-
ward. “The entire plant will
be rebuilt with state-of-the-

art infrastructure, and the
revlvalprqectmllbeform—

a]lylaunchedbythe end of
this year. Prime Minister l
Narendra Modi himself will |
lay the foundation stone,”
said the Minister during a
press conference on Friday.

TOTAL INVESTMENT

He added that a total invest-
ment of 8,000 to ¥10,000
crore is under “active con-
sideration” for the
reconstruction.

The plant is already under
the administrative control of
the Steel Authority of India
Ltd (SAIL), which is plan-

ing a ¥1-lakh crore invest-
ment across the steel sector

W VISL’s revival

is an integral part of this lar-
investment ~ strategy.
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‘NMDC kicks off index-based
_ironore pricing ‘o

ENHANCING TRANSPARENCY.

= ¥
Abhishek Law
New Delhi

India has started experi-
menting with index-based
iron ore pricing mechanism
— on global lines like the
London Metal Exchange or
Platts,

The experiment aimed at
better market-linked price
discovery — and easier roy-
alty calculations — is a bold
move which the State-run
miner NMDC Ltd kicked off
from April.

Tlée move, if successful,
could open up export oppor-
tunities because of it being a
more transparent price dis-
covery mechanism.,

In a review meeting of the
Steel Ministry held earlier
this month, NMDC said it
started index-based iron ore
pricing “on a trial basis,” as
per documents presented to
the inistry, and seen
by businessline.

“This transition to index-
based pricing aligns our mar-
ket oﬁ-‘e:fnlg more closely
with international bench-
marks and enhances trans-

RO

parency for our stakehold-
ers,” it was said during the
performance briefing,

The newly-adopted pri-
cing mechanism ties NM-
DC’s rates to the global
Platts IODEX index, adjus-
ted for fluctuations
and weighted against recent
domestic auction prices,

The method gives a 70 per
cent weight to the Platts-
based price, 20 per cent to
NMDC’s own e-auction out-
comes and 10 per cent to
State-run  Odisha Mining
Corporation’s auction
prices, reflecting an in-
dustry-wide price discovery
approach.

All prices will be conver-
ted to US dollar using the

s exchange ratio.
da¥‘l1e trial I(::' index-based
pricing marks a strategic
pivg:%or NMDC, whichmlﬂs
long faced criticism for
opaque, ad hoc pricing prac-
tices. It has been cf?l?
an average i price
method (12 month
asthe general practice,

Analysts suggest that if
the trial succeeds, it could
standardise price discovery

-

R

e,
E \'\""" -

’ “'\

CAPEX PLAN. Nearly ¥12,000 crore worth of expansion

projects are underway and expected to be completed over the

next three years

across India’s fragmented
iron ore market and bring
NMDC’s rates closer to
global export =g
move that could both im-
prove profitability and aid
steel makers looking for
more predictable input
costs.

PRODUCTION

The shift comes on the back
of NMDC clocking its
highest-ever April produc-
tion and sales beginning this

ational momentum ‘and a -
drive towards mternatl?na.l

n a trial basis’

Experiment, which began in April, aims at better market-

linked price discovery

Jiusnnenmtoits land
ease acquisition RINL,
WithaﬁnalisedSO—ymrhase
reducingrelamdexpensesby
X171 crore.

The company’s budgeted
capital outlay for Fy26
stands at ¥3,517 crore,

Nem;ly ¥12,000 crore of
€Xpansion  projects  are
already underway and are ex-

pected to be compled over :

the next three years, the re-
view document says, Till
April, nearly ¥4,800 crore of

" the expansion projects have

pricing parity. According to
the company’s documents,
NMDC recorded a 15 per
cent year-on-year increase in
production for April of fiscal
year 2025-26, marking the
most productive April in its
history. Sales for the same
month rose 3 per cent from
the previous year, following
an earlier record-breaking
fourth quarter where the

terialised, while another

2,000 crore are expected to

op: of the
Tokisud coal block is expec-
ted to be completed by
November (nearly 5
post allotment) at a projec-
ted cost of ¥57% crore (of
which ¥333 crorc has
been invested) while for the

Rohme coal block, the tent- |

ative development is expec-

company posted its highest  ted to be completed some-
quarterly sales to date, time later this year.

Allotment of the coal block
CAPEX PLANS happened in Juhl:e 2021, and
On the capital expenditure the projected investment is
front, highlightedad-  around ¥2,700 crore. o
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(Govt prioritises indigenous steel
production under new policy

range of products

=
Abhishek Law
New Delhi

'~ In a significant move to bol-
| ster self-reliance in the iron
and steel sector, the Ministry
of Steel has taken decisive
steps to promote indigenous
manufacturing and reduce
dependence on imported
steel and related technolo-

gies.

| A new policy — notified
\ on May 26 — mandates
strong preference for do-
mestically = manufactured
iron and steel products in all
government procurements.
The policy will be in effect
| for the next five years, with
the possibility of extension
| atthe Ministry’s discretion.
| It applies to the procure-
| ment of a wide range of
products, including flat-
rolled steel, bars, rods, wires,
tubes and railway compon-
ents — all of which must be
produced through the “melt
and pour” process within In-
dia, including in special ece-
NOmic Zones.

t ministries, de-
partments and agencies, as
well as projects funded by
them, where the procure-
ment value of iron and steel
products exceeds %5 lakh per
item.

The new norms cover all .

The policy defines do-
mestic value addition as the
amount of value added in In-
dia, calculated as the total
value of the item to be pro-
cured (excluding net do-
mestic indirect taxes) minus
the value of imported con-
tent in the item (including all
customs duties), expressed
as a percentage of the total
value of the item.

The definition of ‘do-
mestic value addition’ shall
be in line with the DPIIT
guidelines and will be suit-
ably amended in case of any
changes issued by DPIIT in
the future, the document
stated. For the purpose of
this policy, ‘domestic value
addition’ and ‘local content’
have been used interchange-
ably, it clarified.

LOCAL CONTENT

A key highlight of the policy
is its emphasis on domestic
value addition, requiring
manufacturers to meet spe-
cified minimum local con-
tent thresholds for capital
goods wused in steel
production.

For instance, raw material
handling systems must in-
corporate 95 per cent do-
mestic content while steel-
making units such as the
basic oxygen furnace must
have at least 65 per cent.

. g

MAKE-IN-INDIA PUSH. The initiative is designed.to

WIDER REACH. Local manufacturing, value addition push in new policy applicable to a wide

encourage local industries to scale up production capabilities,
reducing reliance on imported machinery and components

“This push is designed to
encourage local industries to
develop and scale up produc-
tion capabilities, reducing
reliance on imported ma-
chinery and components,”
an official familiar with the
matter said.

The policy also introduces
a 20 per cent purchase pref-
erence margin for domestic
suppliers of capital goods,
ensuring they remain com-
petitive even if their bids are
higher than the lowest for-
eign offer.

INDIGENOUS TECH

This incentive is expected to
stimulate investment in local
manufacturing ecosystems,
particularly in high-value
segments, such as continu-
ous casting units and flat
product mills. The policy fo-
cuses on fostering indigen-

ous technologies. Central
public sector enterprises in-
volved in steel making are
now encouraged to adopt
home-grown innovations,

The policy sets clear cri-
teria: Indigenous technology
providers must demonstrate
at least 30 per cent of the
proposed plant’s capacity or
75 per cent engineering ex-
perience for existing techno-
logies and a 100 per cent
match of critical features for
new technologies.

This initiative aims to nur-
ture local R&D and engineer-
ing expertise, positioning In-
dia as a global leader in steel
technology.

policy remains aligned with
evolving industry needs.

The policy prohiblts
global tender enquiries
(GTE) for these products
and restricts GTEs for cap-
ital goods valued up to ¥200
crore, except with special ap-
proval — further prioritising
local suppliers. Exemptions |
are allowed only when spe-
cific steel grades or required
quantities are unavailable
domestically, subject to ap-
proval by the Standing
Committee.

SELF-CERTIFICATION

Manufacturers are required
to self-certify their local con-
tent a standardised
affidavit. Penalties for non-
compliance, including black-
listing, are in place to ensure

transparency and
accountability. ;
The Ministry of Steel will

monitor progress on a
quarterly basis, requiring
agencies to rt compli-
ance levels a;fipo explain any
shortfalls. This marks the
second major push towards
domestic manufacturing and
procurement of indigenous

. items in government orders,

following the introductionof |
a policy with stringent
norms and revised global
tendering rules announced

in April.
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“Govt restores export benefits under RoODTEP scheme for S

Press Trust of India
New Delhi

The rnment on Mo
said gOF‘t‘::neﬁts under ndﬂ;az
RoDTEP scheme for exports
of goods manufactured in
special economic  zones
(SEZs) and export-oriented
units (EQUs) will be re-
stored from June 1 this year.
Under the Remission of
Duties and Taxes on Expor-
ted Products (RoDTEP),
various Central and State du-

ties, taxes and levies im-
posed on input products,
among others, are refunded
to exporters. The current
RoDTEP rates are in the
range of 0.3-4.3 per cent.
“The support under the
RoDTEP scheme for exports
of products made from AAs
(advance  authorisations),
SEZs and EOUs is restored
with effect from June 1,” the
Directorate General of For-
eign Trade (DGFT) said in a
notification. Welcoming the
decision, the Federation of

Indian Export Organisations
(FIEO) said this positive
step will tﬁa long way in im-
proving the global competit-
iveness of Indian exporters
operating under these key
export promotion schemes.

VITAL SUPPORT

- FIEO President SC Ralhan

said the industry has been
seeking parity in RoDTEP
coverage for all export seg-

ments, particularly those
con igni to
India’s value- d exports.

“The extension of RoDTEP
benefits to advance author-
isation, EOU and SEZ units
reflects the - s re-
tion of their critical
in India’s export ecosys-
tem,” he said.

He added that this is vital
support at a time when In-
intense global competition
and demand uncertainties.

“It will certainly help in
Pushlnghexponsam:hmprov-
Ing India’s share in global
trade,” he said, urging the

were applicable up to
February 6, 3025(.)13‘15 seam-
less transition would ensure
stability and predictability
for exporters and avoid any
disruption in trade planning
or pricing,” Ralhan said. Ve
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